4 COMPARISONS OF AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM 
FIRST REPORT FOR SEPTEMBER 1981 
EVENING 7:00-11:00 PM 
5 & іы m 70-100 PN 
General Mystery Situation Participalion All 25- All 55- 7:00- 9:00- MLW ENIM 
Drama Drama(1) Comedy Adventure Variety 30 Min. 60 Min. 9:00 PM 11:00 PM(2) Regular Special(3) Total(3) 
HOUSEHOLDS % AVG. AUD. 14.2 14.1 16.9 13.6 16.7 14.3 13.2 15.2 14.6 14.0 14.5 
NO. ОҒ PROGRAMS I 7 6 23 LFR 3 22 28 28 36 64 17 8l 
EVENING MONDAY-FRIDAY 
6:00-7:00PM 11:30—1:00АМ _ WEEKDAY DAYTIME 10:00AM-4:30PM WEEKEND DAYTIME 
Informalional(1) i m I 
анале — 11:30PM- Daytime баш. 10:00AM— 1:00- 10:00AM- Chil- Sports 
Onte-a-Week Multi-weekly 1:00АМ(4) Drama Partic.(1) 1:00PM 4:30PM 4:30PM dren's(I) Regular Special(3) Tetal(3) 
HOUSEHOLDS % AVG. AUD. 7.4 10.7 4,8 6,6 4.1 4.9 6.7 6.0 4.7 8.2 6.2 f.5 
NO. OF PROGRAMS t 3 3 12 13 8 13 12 25 56 9 5 14 


(1) SEE INTRODUCTION FOR INDIVIDUAL TYPES IN ABOVE (3) WEIGHTED BY DURATION AND FREQUENCY AND LIMITED 
GROUPING. TO REGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES 
(2) INCLUDES 8:30-9:30PM AND 8:30-10:00PM PROGRAMS CARRYING THIS FOOTNOTE. 
(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM 


IFR INSUFFICIENT NUMBER OF PROGRAMS IN TYPE 
FOR REPORTING 


t PROGRAMS ARE RATED IN TERMS OF TOTAL 
DURATION, UNDER FIVE-MINUTE PROGRAMS 
ARE EXCLUDED. 


NATIONAL TV NIELSEN RATINGS RANKING — TOP PROGRAMS(t) 


BASED ON NIELSEN ESTIMATES FOR THO WEEKS ENDING SEPTEMBER 13, 1981 


NIELSEN AVERAGE AUDIENCE 


AUDIENCES 
RANK PROGRAM 96 U.S NO. (000) 
1 MISS AMERICA PAGEANT(S) 22.7 18,500 
2 3380 ANNUAL EMMY AWARDS(S) 22.3 18,170 
З  THREE'5 COMPANY 21.0 17,120 
4 BEST OF THE WEST# 20.8 16,950 
5 M*A*S*H 20.5 16,710 
6 NFL FOOTBALL SPECIAL(S) 20.4 16,630 
7 ТОО CLOSE FOR COMFORT 20.0 16,300 
8 DUKES ОҒ HAZZARD 19.7 16,060 
9 NFL MONDAY NIGHT FOOTBALL# 19.4 15,810 
10 DIFFRENT STROKES 19,1 15,570 


(f) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. 


RANK 


AUDIENCES 

PROGRAM % us NO. (000) 
HOUSE CALLS 18.8 15,320 
FACTS OF LIFE# 18.5 15,080 
HART TO HART 18.2 14,830 
LAVERNE & SHIRLEY 17.8 14,510 
HAPPY DAYS 17.6 14,340 
NBC MONDAY NIGHT MOVIES 17.5 14,260 
60 MINUTES 17.5 14,260 
DALLAS 17.2 14,020 
QUINCY, M.E.# 17.2 14,020 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


I PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


PROGRAM МАМЕ 


"Hs 


SEASON 


NO 


or 


STATIONS | COVERAGE 


1ST SEP. 1981 REPORT 


PROGRAM | HOUSEHOLD AUDIENCES 


AVG. AVG. 
AUD. SHARE AUD. 


ТИЕ 


PROGRAM МАМЕ SEASON 


0. 0F 


N 
STATIONS COVERAGE 


PROGRAM | HOUSEHOLD AUDIENCES 


C onv MM our ver De ; ე” RE sare Ай 
# DAY МЕ DUR NET ТҮРЕН|МК 1 WK 2 IVM 1 VM2IVCVI % % (0,000) # DAY MM. DUR NET ТҮРЕН| КІ WK 2 WK 1 WK 2 % % (0,000 
*EVENING 
ABC FRIDAY NIGHT MOVIE 35 182 173 96 94 |A 10.4 20 848 ||BIG EVENT 42 164 200 90 98 |A 15.3 27 1247 
1 ERI; 9,00ჩ 120 ABC FF B 12.2 21 994 1 SUN. 9.06P 120 NBC FV В 17.44 28 1418 
2 FRI. 8.00P 120 2 SUN. 9.29P 120 
BOSOM BUDDIES 35 | 193 
АРС MONDAY NIGHT MOVIE 12] 193 99 A 13.6 22 1108 1 THU. 8.30P 30 ABC CS წ. 8 16.3 27 1328 
1 MON. 9.00P 111 ABC FF B 14.22 25 1157 : 
ABC MOVIE SPECIAL(S) 173 92 А 9.8 20 1799 || СВ5 EVENING NEWS-RATHER 229 | 197 194 99 99 |А 10.8 23 880 
1 SUN. Т.ООР 120 АВС ҒҒ М-Е 6.30P 30 CBS М В 13.7 26 1117 
CBS REPORTS(S 19 
ABC NEWS CLOSEUP(S) 173 98 |А 6.2 12 505 1 THU. T Mo dn 60 CBS DN 3 19 A deb 21, 929 
2 FRI. 10.00P 60 ABC N 
ABC NEWSBRIEF-M-F 228 190 185 97 97 |А 15.2 26 1239 | | C85 SAT. NEWS-SCHIEFFER 46 | 148 84 ტ 8.2 16 505 
МОМ. 8.58P 1 ABC N B 15.9 26 1296 1 SAT. 6.30P 30 CBS N B 9.6 21 782 
1 TU-TH 9.58P 1 CBS SAT. NIGHT MOVIE 15 | 180 182 98 98 |А 140 27 1101 
1 FRI 8.57P 2 1 SAI. 9.00P 146 CBS FF B 121 25 986 
2 ТОМЕ 9.58P 1 2 SAI. 9.00Р 120 
2 THU. 10.15P 1 т 
CBS TUESDAY HIGHT MOVIES 28 | 176 184 98 98 |А 12,4 21 1011 
ABC NEHSBRIEF -SAT. 46 | 170 189 93 97 |A 136 26 1108 TUE. 9.00P 120 CBS FF B 16.6 27 1353 
1 SAT. 8.58P 1 ABC N B 19.9 35 1622 || C85 LEDMESDAY NIGHT MOVIE — 34 | 192 183 99 әв |A 13.9 24 1133 
2 SAT. 9.58р 1 1 WED. 8.00P 180 CBS FF B 16.3 27 1328 
ABC МЕИЅВВІЕҒ - SUN. 46 | 186 195 95 98 |А 13.9 23 1133 2 WED. 9.00Р 120 
1 SUN. 8.58P 1 ABC N B 13.3 22 1084 Я 
2 SUN. 9.55р 2 СНІР5 34 | 192 208 96 99 |А 15.0 26 1223 
АВС SPORTSBRIEF-SAT 1 192 98 |А 11.7 22 954 1 SUN. 8.06Р 60 МВС ОР В 17.5 29 1426 
2 SAT. 8.58P 1 ABC N B 11.7 22 954 2 SUN. 8.29P 60 
АВС SPORTSBRIEF - SUN 1 192 99 |А 9.0 17 734 || COMEDY OF HORRORS(S) 73 96 12.1 20 986 
2 SUN. 7.58P 1 ABC N B 9.0 17 734 1 TUE. 8.30P 30 CBS CS 
ABC SUNDAY NIGHT MOVIE 43 | 142 196 90 99 |A 127 22 1035 | | CRONKITE'S UNIVERSE 10|180 130 298 87 |A 11.4 20 929 
1 SUN. 9.00P 120 ABC FF B 17.6 29 1434 TUE. 8.00P 30 CBS DO B 10.6 21 864 
2 SUN. 8.00P 150 DALLAS 39 201 198 99 98 | 17.2 34 1402 
ABC WORLO NEWS TONIGHT 228 | 200 190 99 97 |A 10.9 24 888 FRI. 10.00P 60 CBS GD B 26.2 47 2135 
M-F 6.30P 30 ABC N B 11.8 23 9362 
DIFF'RENT STROKES 39| 201 203 97 99 |A 19.1 32 1557 
i WRLO NEWS TONIGHT-SUN 40 156 87 |A 6.6 15 538 WED. 9.00P 30 NBC CS В 19.8 32 1614 
SUN. 6.30P 30 ABC N B 8.3 17 676 || DISNEY'S WONDERFUL WORLD 37 | 200 202 98 98 |A 120 24 978 
ALICE 34 | 142 89 A 11,5 21 937 1 SUN. 1.06Р 60 NBC FV В 13.7 24 1117 
1 SUN. 9.00P 30 CBS CS B 206 32 1679 2 SUN. 7.29P 60 
ARCHIE BUNKER'S БАШЫ, 33 | 180 96 A 11.3 23 921 | | იჩ. SEUSS-HOOBER BLOOB HY(S) 125 87 |А 8.9 15 725 
1 SUN. 8.00Р 30 СВ5 С5 В 18.3 30 1491 2 NED. 8.30P 30 CBS ҒА 
BARBARA MANDRELL 35 205 192 98 94 |А 13.8 28 1125 || DUKES OF HAZZARD 38 | 199 199 99 97 |A 19.7 36 1606 
SAT. 8.00P 60 NBC GV В 14.5 27 1182 FRI. 9.00P 60 CBS CS B 23.0 40 1875 
BARNEY MILLER 38 | 202 98 A 15.9 27 1296 | | DYNASTY 7 | 199 188 99 99 |А 13.5 24 1100 
І THU. 9.00P 30 ABC CS B 173 29 1410 WED. 10.00P 60 ABC GD B 114 21 929 
BARNEY MILLER(B) 200 99 |A 10.1 18 823|| ENOS 9 | 180 9r A 10.44 22 848 
2 SUN. 10.30P 30 АВС CS 1 5АТ. 8.00P 60 CBS CS В 10.55 24 856 
ВЕМ5ОМ 38 | 198 97 A 135 28 1100 || FACTS OF LIFE 32 | 194 95 A 185 30 1508 
1 FRI. 8.00P 30 ABC CS B 14.5 27 1182 1 WED. 9.30P 30 NBC CS B 189 3l 1540 
BEST OF THE WEST 1 195 99 A 20.8 40 1695 || FANTASY ISLAND 190 98 |A 12.5 23 1019 
2 THU. 8.00P 30 ABC CS B 20.8 40 1695 2 SAT. 10.00P 60 АВС A В 18.7 35 1524 


KEY: A=CURRENT REPORT В = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


15Т SEP. 1981 REPORT 


Т/С М0. ОҒ PROGRAM | HOUSEHOLD AUDIENCES T/C М0. ОҒ PROGRAM | HOUSEHOLD AUDI 
PROGRAM NAME JS STATIONS | COVERAGE A nm 1/2 | PROGRAM NAME ЫЙЫ, Ононе | EROGRAM | UDIENCES 
WK START PROG E| AUD. SHARE AUD. | WK START L AG PS 
( j А PR00. E| AUD. SHARE AUD. 
* DAY TIME DUR NET TYPE МК 1 WK 2 WK 1 WK 2| Y 96 % (0000) | # DAY TIME DUR NETTYPER|IWK 1 WK 2|WK 1 WK 2 | Y % % (01000) 
EVENING CONT'D 
NBC MAGAZ 
GAMES PEOPLE PLAY 1 170 93 |a 8&6 16 701|| 1 uU AE aris 60 NBC TH 25 " s 11 2 897 
2 THU. 8.00Р 60 NBC PV B 86 16 701 | | мс MAJOR LGE.PRE-FRL(S) 207 99 А 99 22 807 
GREATEST AMERICAN HERO 11 | 199 163 98 93 |А 15.0 27 1223|| 1 FRI.  8.00P 11 NBC SC | 
WED. 8.00P 60 ABC CS B 18.6 30 1516 : 
NBC MAJOR LGE.BSBL.-FRL(S 
HAPPY DAYS та зба сє 207 179 99 96 |А 17.6 31 1434 || 1 FRI. ЗЫР 489 Me SC sn ii A em. sie (99 
: ; В 187 31 1524 || МС MONDAY NIGHT MOVIES 33 | 200 197 99 98 |А 17.5 29 142 
HART TO HART 34 | 205 190 99 98 |А 18.2 31 1483 ° I 
TUE. ჩშ СТАРЕ BB GE 21 1883 MON. 9.00P 120 NBC FF B 18.0 28 1467 
NBC -M- 
HOUSE CALLS 39 | 199 194 99 99 |А 18.8 30 1532|| | iron საი E NBC "ud е 8 14:9 24 1214 
MON. | 9.30Р 30 CBS CS B 20.6 32 1679|| 1 TUE. 90401 i 
INCREDIBLE HULK 32 | 194 98 A 146 29 1190|| 1 FRI. 80901 
1 FRI. | 8.00P 60 CBS SF B 14.5 27 1182|| 2 M-F 8.58P 1 
NBC NEWS UPDATE-SAT. 46|188 171 94 86 |A 12.9 25 10 
JEFFERSONS 34 | 142 89 ^ 13.1 24 1068 š 31 
ҚЫ. gag მ0ჩ 30 cBs cs B 216 34 1760 ა” ჰმ... B 121 22 986 
TORTUGA(S) 159 90 |A 13.4 26 1092 | | M8C NEWS UPDATE-SUN 46 |117 181 94 94 |А 
е 14.9 25 1214 
2 FRI. 8.00Р 60 CBS A 1 SUN. 9.0sP 1 NBC N B 17.6 27 1434 
KNOTS L : : 
: “ia а Zo 288 a 193 99 გ i» 2 3083 NBC NEWS UPDATE BMP ве қ 57 1/6 177 90 88 |А 15.7 25 1280 
. А à B 12.2 20 994 
KRYPTON FACTOR 4 | 200 99 A 12.1 24 986|| 2 TUE. 95Р | 
1 FRI. _ 8.30P 30 АВС QG B 10.6 21 864|| 2 THU. — 9.51P 1 
LAVERNE & SHIRLEY 37 | 208 180 99 95 |A 17.8 30 1451 | | NBC NEWS UPDATE-2-SAT. 13 180 88 |А 13.3 24 1084 
TUE. 8,300 30 ABC CS B 187 30 1524|| 2 SAT. 9.58Р 1 NBC N B 93 18 158 
LITTLE HOUSE-PRAIRIE 43|217 210 99 99 |А 14,6 25 1190 || NBC NEWS UPDATE-2-SUN. 11 | 184 91 A 15.1 28 1231 
MON. 8.00Р 60 NBC GD B 18.9 30 1540|| 1 SUN.  10.00P 1 NBC N B 13.5 22 1100 
LITTLE HOUSE-PRAIRIE(B) 203 99 |A 16.1 28 1312 | | NBC NIGHTLY NEWS-SAT. 42| 163 158 87 86 |A 8.3 21 676 
2 TUE. 8.00ი 60 NBC GD SAT. 6.З0Р 30 NBC N B 85 18 693 
LOU GRANT 36 197 193 99 99 |A 15.9 27 1296 | | M8C NIGHTLY NEWS 227) 205 205 98 98 |A 10.5 23 856 
MON. 10.00P 60 CBS GD B 18.3 231 1491 M-F 6.30P 30 NBC N B 11.9 23 970 
LOVE BOAT 42 198 98 |А 16.1 30 1312 || NBC SAT NIGHT MOVIE SPEC. 10 | 187 94 A 12.4 25 1011 
2 SAT. OOP 60 ABC CS B 21.4 38 1744|| 1 SAT. — 9.00P 120 NBC FF B 13.7 25 1117 
MAGNUM, P.I. 2|192 123 97 86 |А 120 22 978 | | NBC THURSDAY NIGHT MOVIES 38 | 182 178 94 93 |A 16.3 28 1328 
THU. ^ 8.00P 60 CBS PD B 12.0 22 978 THU.  9.006 120 NBC FF B 14.7 25 1198 
MARIE 1 195 98 |А 13.2 25 1076 | | NBC TUESDAY NIGHT MOVIE 2 195 197 98 98 |A 16.6 28 1353 
2 SAT. _ 9.00P 60 NBC GV B 13.2 25 1076|| 1 TUE. 8.00Р 180 NBC FF B 16.6 28 1353 
M*A*S*H 38 | 201 199 99 99 |A 20.5 32 1671|| 2 TUE.  9.00P 120 
MON. 9.00P 30 CBS CS B 23.1 36 1983 | | NBC WHITE PAPER(S) 201 99 |A 108 19 880 
2 WED. 9.30 90 NBC DN 
MISS AMERICA PAGEANT(S) 214 99 |A 22.7 46 1850 
2 SAT. 10.00P 121 NBC AC NCAA FOOTBALL SPECIAL(S) 204 99 11.0 22 897 
MORK & MINDY 39 | 196 98 A 15.8 29 1288|| 1 SAT. 9.00Р 170 ABC SE 
1 THU. 8.00Р 30 ABC CS B 15.8 28 1288 | | NEWSBREAK-M-F 205 | 171 152 91 89 | А 12.5 22 1019 
1 МТИТНҒ 8.58P 1 CBS М B 14.3 23 1165 
NBC FRIDAY NIGHT MOVIE 9 187 96 |a 15.1 29 1231|| IWED.  8.57P 1 
2 FRI. 9.00P 120 NBC FF B 10.7 21 872 2 MTUTH B.58P 1 
M8C MAGAZINE 1 153 90 |A 10.6 21 864 2 WED. B.29P T 
2 FRI. 8.00P 60 NBC DN В 10.6 21 864 2 FRI. 8.57P 2 


KEY: A— CURRENT REPORT В = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A 


Š PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 1ST SEP. 1981 REPORT 


K| AVG. AVG. 
WK E| AUD. SHARE AUD. 


WK START ჩჩ06. 
# DAY TIME DUR NETIYPEn|WK 1 WK 2 WK 1 WK 2| Y % % (0,000) 


AVG. AVG. 
START "- AUD. SHARE AUD. 
Ф DAY “TIME DUR NET ТРМК 1 WK 2 |WK 1 WK 2 % 77% (0,000) 


EVENING CONT'D 
WHITE SEAL(S) 131 88 |A 8.9 16 725 


NEWSBREAK-SAT. 171 92 A 10.7 21 872 2 WED. 8.00ი 30 CBS ҒА 
1 SAT. 8.58P i CBS N B 11,8 21 962 
NEWSBREAK-SUN. 161 178 90 93 |А 16.4 28 1337 | | ИКВР IN CINCINNATI 12 |191 190 99 99 |А 16.3 28 1328 
1 SUN. 8.58P 1 CBS N B 18.3 29 1491 1 MON. 8.00P 30 CBS CS B 14.1 27 1149 
2 SUN. 9.35P 1 2 MON. 8.00P 60 
NFL FOOTBALL SPECIAL(S) 195 99 |А 20.4 36 1663 |PLATE FRINGE 
2 THU. 8.30P 195 ABC S ABC NENS:NIGHTL INE -MON 3 192 98 |A 3.5 21 285 
NFL MONDAY NIGHT FOOTBALL 201 99 |А 19.4 35 1581 2 MON. 12.43A 30 ABC N B 4.6 18 375 
So MEM 4 ы B 194 35 1581 || ABC NEWS:NIGHTLINE 141 | 191 189 96 97 |A 6.9 20 562 
NURSE 190 193 98 98 |A 12.5 21 1019 1 M-F 11.30P 30 ABC N B 7.4 22 603 
THU. 9.00P 60 CBS GD B 12.5 21 1019 2 ТИМЕР — 11.30P 30 
ONE DAY AT A TIME 178 96 A 11.8 22 862 || ABC NEWS:NIGHTLINE —THU(B) 187 97 |A 4.9 22 399 
1 SUN. 8.30P 30 CBS CS B 189 30 1540 2 THU. 12.14/ 30 ABC N 
QUINCY, M.E. 35 ! 199 98 А 17.2 31 1402 || ABC WEEKEND REPORT-SAT. 45 | 161 168 92 92 |А 4.2 10 342 
1 WED. 10.00Р 60 NBC OP В 17.5 30 1426 1 SAT.  11.50P 15 ABC М В 73 16 595 
REAL PEOPLE 47 |205 1744 98 93 |А 15.3 27 1247 2 SAT. — ll.00P 15 
WED. 8.00P 60 NBC PV B 19.2 32 1565 | | ABC WEEKEND REPORT-SUN. 45 169 93 |А 3.9 B 318 
2 SUN. 11.00P 15 ABC N B 5.1 12 416 
60 MINUTES 48|201 204 99 99 |A 17.5 36 1426 
SUN. 7.00P 60 CBS DN B 24,0 42 1956 || ABC WEEKEND REPORT -SUN(B) 115 76 А 5.9 12 481 
STEPHANIE(S) 130 8 |А 9.2 15 750 1 SUN. 11.00Р 15 ABC N 
2 TUE, 8.30P 30 CBS CS CBS SUNDAY NELIS-OSGOOD 48| 97 132 61 72 |A 5.9 12 481 
1 SUN.  11.00P 15 CBS N B 77 16 628 
TAXI ?7 | 201 99 ს 16.7 28 1361 2 SUN. 11.03P 15 
1 THU. 9.30P 30 ABC CS B 16.7 28 1261 
THAT'S INCREDIBLE 32 | 195 187 99 94 |А 14.3 25 1165 || CHARLIE'S ANGELS-12.00 32| 171 167 94 94 |A 3.0 17 245 
MON. 8.00P 60 ABC PV B 19.4 29 1581 1 THU. 12.00М 68 ABC PD B 4.1 19 334 
2 THU. — 12.44A 68 
33RD ANNUAL EMMY AMWARDS(S) 194 99 |A 223 37 1817 || FANTASY ISLAND-12.00 30 | 165 94 А 33 ]5 269 
2 SUN. 8.00Р 183 CBS АС 1 MON. 12.00М 69 ABC А B 34 16 277 
THREE'S COMPANY 39 | 203 201 99 99 |A 21.0 34 1712 
TUE. 9.00Р 30 ABC С5 B 20.9 33 1703 || FANTASY ISLAND-12,00 1 169 91 | A 3.0 15 245 
2 TUE. 12.00М 68 ABC A B 3.0 15 245 
ТІМ CONWAY SHOW 10 | 185 98 A 15.7 25 1280 | | FRIDAYS 16) 177 181 96 97 |A 46 18 275 
1 MON. 8.ЗОР ¿30 CBS CV B 14.0 26 1141 1 FRI. 12,00M 71 ABC GV 8 55 21 448 
TOO CLOSE FOR COMFORT 33|203 199 99 99 |A 20.0 32 1630 2 РАІ. 12.00M 72 
TUE, 9.30P 30 ABC CS B 20.0 31 1630 
LATE MOVIE L 207 | 158 158 88 88 |A 39 18 318 
TRAPPER JOHN, M.D. 31 | 140 89 А 11.6 21 945 1 MON. 12,00M 71 CBS FF B 5.2 22 505 
1 SUN. 10.00Р 60 CBS GD 8 19.7 33 1606 1 TUTHF 12.00M 72 
TRUE LIFE STORIES(S) 190 98 A 7.9 15 644 1 WED. 12.00M 70 
2 SUN. 7.00% 60 ABC PV 2M&H 12.00M ТІ 
20/20 41 | 200 99 А 15.8 29 1288 5 I i QM o 
1 THU. 10.00P 60 ABC DN B 17.2 30 1402 2 FRI, 12:00M. 72 
SPUR -—— — 2|168 179 90 96 8 9 n Т. LATE MOVIE II 205 158 158 88 87 |A 28 23 228 
; 1 P 1 MON. 1.11А 45 CBS FF B 42 25 342 
VEGA$ 4 | 194 184 97 97 [А 14.3 24 1165|| 1 TUE. 14124 44 
WED. 9.00Р 60 ABC PD B 1345 23 П00|| INED. 11А 


9 KEY: A= CURRENT REPORT B—SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


10 
PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) IST SEP. 1981 REPORT 
Ке NO. OF PROGRAM | HOUSEHOLD AUDIENCES #8 M0. 0L PROGRAM HOUSEHOLD AUDIENCES 
PROGRAM NAME «ЕЗ, STATIONS | COVERAGE "uy дус [| PROGRAM NAME ს STATIONS | COVERAGE Т. 
WK START 0806. E| AUD. SHARE AUD.| | WK START PROG. AUB. SHARE AUD. 
# DAY “TIME DUR NETTYPERWK 1 WK 2WK 1 WK 2| VI % % (0,000)| # DAY TIME DUR NETTYPE:WK 1 WK 2|WK 1 WK 2 % % (0000) 
LATE FRINGE CONT'D 
LATE MOVIE IL-CONTD US OPEN HIGHLIGHTS-TNS TU(S) 168 91 5.6 16 456 
1 THU. — 1.12A 45 1 TUE.  11.30P 30 CBS SC 
IFRI. — 1.12A 41 US OPEN HIGHLIGHTS-TNS МЕ(5) 170 90 4.5 13 367 
2 MON. — l.llAÀ 47 1 MED. 11.30Р 30 CBS 5С 
E 05 INA H US OPEN HIGHLIGHTS-TNS TH(S) 170 92 5.3 16 432 
2 THU. 1.08A 48 1 THU. 11.30P 30 CBS SC 
2 FRI 1.12A 50 US OPEN HIGHLIGHTS-TNS FR(S) 163 90 5.6 16 456 
$ i 1 FRI.  11.30P 30 CBS SC 
LOVE BOAT-12.00 33 | 172 171 95 95 |А 4.2 20 342 _ 
US OPEN HIGHLIGHTS-TNS SA(S) 117 77 3.9 12 318 
1 1 ინი. 12. 2.00M 6 68 ABC CS B 49 22 399 ү OPEN HIGH ITS Tha eas sc 4 "A s 
S OPEN HIGHLIGHTS-TNS S 
Mic TA LATE мой? Kana е JD 54 65 39 44 ^ 2.2 8 179 m MUN а. 
2 SUN 11: 59Р 44 WEEKDAY DAYTIME қ -–-_ 
ABC DAY NEWSBRIEF-MON(B 115 75 1 3 
SATURDAY NIGHT 45 |200 196 эт 98 |A 7.7 28 628 
1 SAT.  11.30P 79 NBC GV B 92 29 750|| 2 MON. — 1.57P 2 ABC N 
2 SAT. — 12.32A 74 us 
SCTV NETHORK/90 ialis 199 E 2E NN 2s: 4B. ат лери >" აა б 
1 FRI.  12.52A 90 NBC GV B 5 18 28 || отир 187p 2 
A ERI. 12.30# 87 АЕТЕВМООМ PLAYHOUSE -MON.(S) 158 85 3.9 13 318 
TOMORROW COAST TO COAST-1 180 | 190 191 97 97 |A 3.4 18 277 || 1 "ON. 4.00Р 30 CBS CL 


M-TH 12.30А 30 NBC CC B 3.7 19 302 AFTERNOON PLAYHOUSE -TUE.(S) 158 85 A 4.2 14 342 
TOMORROW COAST TO COAST-2 180 | 191 192 97 97 |A 21 47 171 TUE. 4.00Р 30 CBS CL 
1 MON. 1.00А 45 NBC CC B 2.5 18 204 AFTERNOON PLAYHOUSE -WED.(S) 158 85 А 35 12 285 
1 TUE. 1.00А 50 1 WED. 4.00P 30 CBS CL 
lW & TH 1.00A 56 
2 MON. 1.00А 50 AFTERNOON PLAYHOUSE - ТЭ 158 85 А 30 11 245 
2 TURTH 1,004 57 1 THU. 4.00Р 30 СВ5 CL 
2 WED. 1.00А 56 AFTERNOON PLAYHOUSE-FRL(S) 157 85 A 2.9 11 236 
1 FRI. 4.00P 30 CBS CL 
TONIGHT SHOW 227 210 210 99 99 |A 74 25 603 
1 M-TH 11.30P 60 NBC GV 8 7.4 24 603 || ALICE-M-F 212| 170 169 93 91 |A 5.8 30 473 
1FRI. 11.52Р 60 1 MTUWF  10.30A 30 CBS CS В 6.3 30 513 
2 M-F 11.30P 60 2 TU-F  10.30A 30 
TUESDAY MOVIE-WEEK-PART 1 29 | 162 88 А 3.1 14 253 || ALICE-MON(B) 104 76 |А 70 24 571 
1 TUE. 12.00M 71 ABC ҒҒ B 4.1 19 334 2 MON. 10.30А 30 CBS CS 
TUESDAY MOVIE-WEEK-PART 2 29 | 162 88 A 29 21 236 | | ALL MY CHILDREN 225 201 200 99 99 |A 9.5 36 T74 
1 TUE. 1.11A 17 ABC FF B 3.5 23 285 1 M-F 1.00P 60 ABC DD B 91 33 742 
US OPN HILITES-TEN-MON.(S) 162 91 [А 5.6 16 456 2 TU-F 1,00 60 
2 MON. 11,300 30 CBS SC ALL MY CHILDREN-MON(B) 126 82 |A 7.4 22 603 
parum i à 2 MON. 1.00Р 60 ABC DD 
S OPN HILITES-TEN-TUE.(S 169 91 4 13 359 
2 TUE. — 11.30P 30 Саз 5C ANOTHER WORLD 224 | 205 195 99 96 |А 45 17 367 
US OPN HILITES-TEN-WED(S) 172 92 |А 6.3 19 513 M-F 2.00P 60 NBC DD 8 5.0 18 408 
2 WED. 11.30P 30 CBS SC AS THE WORLD TURNS 59 | 194 192 99 98 А 5.9 23 481 
1 M-F 1.30P 60 CBS DD 8 6.6 23 538 
US OPN HILITES-TEN-THU.(S) 170 92 |A 4.7 14 383 2 TU-F 1.30Р 60 
2 THU. 11,30- 30 CBS SC 
US OPN HILITES-TEN-FRL(S) 166 91 |A 6.3 18  513|| BLOCKBUSTERS 206 | 147 136 $88 8l |A 3.0 15 245 
2 FRI.  11.30P 30 CBS SC M-F 10.39A 30 NBC Об B 3.6 17 293 


11 KEY: A= CURRENT REPORT B —SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE A 
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. PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


IST SEP. 1981 REPORT 


ШЕ 


PROGRAM МАМЕ SEASON 


WK 


STARI 
# DAY “TIME DUR NET ПР 


VEEKDAY DAYTIME CONT'D 


CAPTAIN KANGAROO 219 


M-F 8,00 60 CBS C 
CARD SHARKS 226 
M-F 12.00N 30 NBC QG 


CHILDRENS MYSTERY THEATER(S) 
2 TUE. 4.30P 60 CBS CL 


DAYS OF OUR LIVES 226 


M-F 1.00P 60 NBC DD 
DOCTORS 225 
M-F 12.30P 30 NBC DD 
EDGE OF NIGHT 213 
M-F 4.00Р 30 ABC DD 
FAMILY FEUD 226 
1 M-F 12.00N 30 ABC GP 
2 TU-F 12.00N 30 

FAMILY FEUD-MON(B) 

2 MON. 12.00N 30 ABC ОР 
GENERAL HOSPITAL 219 
1 M-F 3.00P 60 ABC DD 

2 TU-F 3.00 60 


GENERAL HOSPITAL-MON(B) 

2 MON. 3.00Р 60 ABC DD 
GOOD MORN,AMER-MON-730(B) 

2 MON. 7.30A 30 АВС N 


GOOD MORN,AMER-MON-830-(B 

2 MON. 8.30A 30 ABC N 
GOOD MORNING, AMERICA-730 227 
1 M=F 7.30A 30 ABC N 

2 TU-F 7.З0А 30 


G00D Е AUN 830 

T MEF 30A 30 ABC N 
2 TU-F 8. -30A 30 
GUIDING LIGHT 
Мер 3.00P 
2 TU-TH 3.00; 60 


JEFFERSONS MON(B) 
2 MON. 10.00A 
JEFFERSONS M-F 

1 MTUWF 10.00А 
2 TU-F  10.00A 


LAS VEGAS GAMBIT 
M=L 10.00А 

MAGAZINE(S) 

1 THU. 10.00A 


228 


CBS DD 


13 


МО. OF 


STAT 


WK 1 WK 2|WK 1 WK 2 


175 


132 


207 
182 


155 
178 


200 


203 


201 


195 


155 


131 


I0M§ 


165 


129 


126 
124 


123 


97 


68 


99 
88 


81 
91 


99 


99 


98 


99 


88 


78 
35 


PROGRAM 
COVERAGE 


95 


68 
80 


96 
85 


80 


91 


(2 
99 


82 
81 


78 
99 


98 


99 


72 
87 


76 


HOUSEHOLD AUDIENCES 


>>> с> 


wrer vro» 


D> > 


> > 


> > 


с> Dm 


Dm > 


IU 
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თ 


DUN №№ 
one 


осо ошол. 


- 4 
coro NN 


ouo 


ош сого 


- чо 


“осо -чю Фо 


ით 


оҥ ош 


MV6 
AUD. SHARE AUD. 
% % 


M 


PROGRAM NAME 


წ. МО PROGRAM 
ТА STATIONS COVERAGE 


HOUSEHOLD AUDIENCES 


K| AVG. AVG 
WK START PROG. Е ШЕ SHARE AUD 
& (0000) & DAY TIME DUR NET TYPES WK 1 WK 2 VM I WK 2| Y % (0,000) 
13 187 | | MORNING-CHARLES KURALT 132 |185 177 99 96 |A 24 17 196 
14 220 М-Е 7.00. 60 CBS N B 26 18 212 
NEWSBREAK-11.57 225 160 153 86 85 |A 53 23 432 
19 19 M-F 11.57А 2 CBS N B 6.3 27 513 
13 359 || NEHSBREAK -3.5* 221|176 176 94 94 |A 5.9 20 481 
1 M-F 3.57р 2 CBS М B 6.3 20 513 
2 TU-TH 3.57P 2 
18 399 || ONE DAY AT A TIME-M-F 198 126 69 |A 3.7 13 302 
у 2 2 TU-TH 4.00Р 30 CBS CS 8 4.4 14 359 
15 302 || ONE LIFE TO LIVE 221 |199 199 99 99 |A 9.4 36 766 
1 M-F 2.00Р 60 ABC DD B 9.0 32 734 
17 408 2 TU-F 2.00P 60 
16 408 ||ONE LIFE TO LIVE-MON(B) 126 82 |A 6.4 19 522 
30 554 2 MON. 2.00Р 60 ABC DD 
26 546 
PASSWORD PLUS 220 | 184 174 92 89 35 16 285 
М-Е 11.30А 30 NBC QG В 43 19 350 
19 505 ||PRICE IS RIGHT 1-MON(B) 112 80 53 18 432 
2 MON. 11.00# 30 CBS АР 
41 937 
37 929 || PRICE IS RIGHT 1 224 | 190 189 96 96 |A 5.3 26 432 
1 M-F 11.00А 30 CBS AP B 6.2 29 505 
2 TU-F 11.00А 30 
PRICE [S RIGHT 2 225 | 190 189 95 96 |A 6.2 30 505 
22 636 1 M-F 11.30А 30 СВ5 АР 8 7.1 31 579 
2 TU-F 11.30А 30 
16 163 
PRICE IS RIGHT 2-MON(B) 110 79 |A 6.0 19 489 
2 MON. 11.30А 30 CBS AP 
16 293 | | RYANS HOPE 226 | 183 183 97 97 |A 7.0 29 571 
1 M-F 12.30P 30 ABC DD B 6.8 27 554 
30 383 2 TU-F  12.30P 30 
28 391 
RYANS HOPE -MON(B) 117 18 | A 6.0 19 489 
2 MON. 12.ЗО0Р 30 АВС DD 
26 383 || SEARCH FOR TOMORROW 58| 187 183 96 96 |А 5.8 22 473 
28 465 1 M-F 2.30P 30 CBS DD B 6.3 22 513 
2 TU-F 2.30Р 30 
25 587 
25 636 | | TEXAS 225 | 191 181 92 88 |A 38 13 310 
М-Е 3.00P 60 NBC DD B 4.4 14 359 
THREE'S COMPANY DAYTIME 54|179 176 93 92 |A 7.3 35 595 
23 513 1 M-F 11.00A 60 ABC CS B 9.1 38 742 
2 TU-F  11.00A 60 
27 416 
25 432 | | THREE'S COM. DAY-MON(B) 112 75 |А 72 24 587 
2 MON. 11.00А 60 ABC CS 
TODAY SHOMW-7.30AM 230 | 214 204 99 97 |A 3.7 24 302 
16 i M-F 7.30A 30 NBC N B 4.7 27 383 
17 269 | | TODAY SHOLJ-8.30AM 229 | 211 201 99 97 |А იბ 27 399 
M-F 8.30A 30 NBC М B 5.6 27 456 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


+ PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


1ST SEP. 1981 REPORT 


тс | NO. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES ye | No. OF | PROGRAM HOUSEHOLD AUDIENCES 
THIS 
PROGRAM NAME JS. STATIONS | COVERAGE "Inns PROGRAM NAME 6145 | STATIONS | COVERAGE TE m: 
WK START K| AU SHARE AUD | wk START БЕС. E| AUD. SHARE AUD 
Ж DAY TIME DUR NET oG WK 1 WK 2 VM 1 Wk 2| Y| %  % (0000 # DAY TIME DUR мет Pes WK I WK2|WK1 WK2| Y| % 9& (0,000) 
WEEKDAY DAYTIME CONTD 
Еа чоно 130 86 |A 45 13 367 || BATMAN 8 SUPER ТЇ 13 | 202 99 A 42 2 349 
2 MON. 12.30Р 330 CBS SE 1 SAT. 9.30А 30 NBC CA 8 3.6 19 293 
US OPN TENNIS-FRI(S 189 98 Ід 4.0 14 326 | | BATMAN & SUPER 7 II 13 | 202 99 A ал 19 334 
б ОТРИМАВ) о CBS SE 1 SAT. 10,00А 30 NBC CA B 40 19 326 
WHEEL OF FORTUNE 226 | 190 181 96 92 |A 4.1 19 334 ||BLACKSTAR 1 180 ან # 1.3 31 595 
M-F 11.004 30 NBC 06 B ат 22 383|| 2 SAT. 11.004 30 CBS CA B 73 31 595 
YOUNG AND THE RESTLESS 59|193 192 99 99 |А 6.6 27 538 ||BUGS BUNNY/ROAD RUNNER 1 1 197 9 |А 58 26 473 
1M- 12.30P 60 CBS DD B 75 28 61) 2 SAT. 9.004 30 CBS СА B 58 26 473 
? TU-F 12.30P 60 8065 BUNNY/ROAD RUNNER 2 1 196 9 |A 71 32 579 
2 SAT. 9.30А 30 CBS СА B 71 32 579 
eHEEKEND DAYTIME 
ABC SUNDAY AFTERNOON BSBL 4 |184 188 96 99 |A 3.3 9 269 ||BUGS BUNNY/ROAD RUNNER 3 1 196 99 |A 76 33 619 
1 SUN. 2.00Р 188 ABC SE B 41 12 334|| 2 SAT. 10.00# 30 CBS СА B 76 33 619 
2 SUN. 2200Р 194 8065 BUNNY/ROAD RUNNER 12-24 | 201 99 A 38 25 310 
1 SAT.  8.30% 30 CBS СА B 46 29 375 
ABC WEEKEND SPECIALS зв | 184 178 97 93 |A 5.4 22 440 
SAT.  12.00N 30 ABC FV B 56 22 456 || BUGS BUNNY/ROAD RUNNER 2 24 | 203 99 A 5.1 27 416 
ABC WIDE MORLD-SPORTS SAT 36 | 198 196 99 99 |А 66 20 538|| 1 SAT.  9.00A 30 CBS CA B ба 34 522 
1 SAT. 5.00Р 90 АВС SA B 94 24 766 || BUGS BUNNY/ROAD RUNNER 3 24 | 203 99 A 60 28 489 
2 SAT. — 1.30P 90 1 SAT. 9.30А 30 CBS СА B 71 33 579 
ALL NEW POPEYE HOUR 1 10 | 195 97 A 4.3 19 350 || BULLHINKLE 1 136 72 |A 47 19 383 
1 SAT. 10.00А 30 CBS CA B 54 26 440|| 2 SAT.  12.30P 30 NBC CA B 4.7 19 2383 
ALL NEM POPEYE HOUR 2 10 | 196 98 A 4.1 18 334||cBs NFL FTBL PRE 2| 186 190 97 99 |A 67 26 548 
1 SAT.  10.30A 30 CBS CA B 57 26 465 SUN.  12.30P 30 CBS SE B 67 26 546 
AMERICAN BANDSTAND '81 38 | 174 152 90 82 |A 4.7 18  383||CBS NFL FTBL GM ?|198 199 99 99 |А 14.1 41 1149 
SAT. 12.30Р 60 ABC PC B ат 18 393|| I SUN. 1.00P 193 CBS SE B 141 4l 1149 
ANIMALS, ANIMALS, ANIMALS 41 | 127 105 ві то [А 17 7 139|| 2 SUN. 1.00Р 190 
SUN.  11.30A 30 ABC CL B 24 10 196 | | 695 NFL FTBL POST 1 68 эз |A 3.0 в 245 
2 SUN. — 3.58P 12 CBS SC B 5.0 
ASK NBC NELIS-8:28AM 1 174 9 |А 35 28 285 8 p 
2 SAT. 8.28А 2 NBC CN B 35 28 285 || COLLEGE FOOTBALL '81 1 87 66 |A 18 7 147 
ASK NBC NEWS-8:58AM 47 | 190 96 A 34 22 977|| 2 SUN.  12.30P 30 ABC SC B L8 7 147 
1 SAT. 8.58А 2 NBC CN B 35 21 285 || DAFFY DUCK SHOW 46 | 199 96 A 42 19 342 
SAT. 10.304 30 B 52 
ASK NBC МЕҺ5-09:28АМ i 196 əz |А 7.1 30 srm|| 159 5 NB СА 2 49425 
2 5AT. 9.28А 2 NBC CN B 71 3 579 || DAFFY/SPEEDY SHOW 1 156 їз |А 5.2 21 424 
ASK NBC NEWS-10:28AM i 198 98 |A 5:5 23 448|| 2 SAT.  12.00N 30 NBC CA B 52 21 424 
2 SAT. 10.28А 2 NBC CN B 55 23 ддв || ОҒАН ALEX & ANNIE-11.26AM — 1 186 96 |А 47 20 383 
2 SAT. 11.264 З ABC C B 47 
ASK NBC NELIS- 11:28AM 1 191 94 |A 541 22 416 А А, APO CN 20 383 
2 SAT. 11.28А 2 NBC CN B 51 22 416 | DEAR ALEX & ANNIE-11.55AM 43 | 190 97 A 47 21 383 
ASK NBC МЕМ5-10:58АМ 46 | 200 96 A 38 17 310|| 1 SAT.  11.55A 4 ABC CN B 53 22 432 
1 SAT.  10.58À 2 NBC CN B 52 2)  424||DFAR ALEX & ANNIE-11.25AM 51 105 во |А 2.8 13 228 
2 SUN. 11.2 5.0 
ASK NBC NEHS- 11:58AM 46 | 194 95 A 47 20 383 а ч Аси 21 408 
1 SAT. 11,58А 2 NBC CN B 53 2] 432 || DEAR ALEX & АММЕ-1126АМ 47 | 116 81 A 20 9 163 
ASK NBC NEWS-9:58AM 45 | 202 99 A 37 17 302|| 1 SUN.  11.26A 3 ABC CN B 32 14 26) 
1 SAT.  9.58A 2 NBC CN B 44 19 359 | DRAK РАСК 24 | 162 89 A X4 19 359 
1 SAT. _ 12.30Р S 5.3 
ASK NBC NEWS 12:28PM 1 156 73 |A 5.0 20 408 А 22 432 
2 SAT. 12.28P 2 NBC CN в 50 20 408 
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PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


Т/с NO. ОҒ PROGRAM | HOUSEHOLD AUDIENCES ис МО. ОЕ PROGRAM | HOUSEHOLD AJDIENCES 
TÄIS | STA 
PROGRAM NAME JS STATIONS | COVERAGE XT AUG ლ PROGRAM NAME сн TIONS | COVERAGE hr 
E| AUD. SHARE AUD.| | WK START PROG. АШ. SHARE AUD. 
МК av TIME pur мет икт WK2|WK 1 wal Yl X. A ooo] # DAY TIME pur NET PSG WK 1 WK 2|WK 1 WK 2 % 77%“ (0,000) 
МЕЕЕНІШЛТІНЕСГДІГІ IN THE NEWS- 105604 24 |196 188 98 98 |A 5.4 23 440 
FACE THE NATION 47 A 2.6 11 212 SAT. 10.56А 3 CBS CN B 55 24 448 
SUN. 11.30# 30 CBS CC B 37 15  302||IN THE NEWS-11.26AM 24 | 192 180 98 96 |A 6.0 25 489 
FLINTSTONES 13 A 27 11 220 SAT. 11.26 3 CBS CM B 5.7 25 465 
ылы ОР А 8 е 19. %61 ISSUES AND ANSWERS 44 |151 159 90 92 |A 1.9 8 155 
FLINTSTONE'S COMEDY SHW 1 14 А 16 17 130 SUN. 12.00M 30 ABC CC B 36 14 293 
1 SAT. 8.00А 30 NBC CA B 1.5 17 122 || JETSONS 13 | 197 97 A 49 21 399 
FLINTSTONE'S COMEDY SHW 2 14 A 2.7 19 eo 1 SAT.  11.00A 30 NBC СА B 48 22 391 
1 SAT. 8.30A 30 NBC CA B Е Ж >>. к x – 6 A НЕ 14 269 
FLINTSTONE'S COMEDY SHW2 1 A 2. 1 SAT.  12.00N 30 і 0 
2 SAT. 8.00А 30 NBC CA B 2.7 25 220 ||KID SUPER POWER ! 1 197 98 |A 6.1 27 49/ 
FONZ AND HAPPY DAYS GANG 1 A 2:2 12 215 2 SAT. 9.30A 30 NBC СА B 61 27 497 
8 .2 
Шы. 3.4805. 99 ABC CA KID SUPER PONER II "m 1 198 98 А 5.3 z 313 
NZ/HAPPY DAYS GANG 40 A 6.0 32 489|| 2 SAT. 10.00А 30 
bi SAT. 9.00А 30 ABC CA B 61 30 497 ||KI0S ARE PEOPLE TOO I 47|115 104 80 80 |A 1.9 9 155 
GODZILLA 13 A 4.2 23 342 1 SUN. 10.304 35 ABC CL B 2.8 12 228 
1 SAT. 9.00A 30 NBC CA B 3.3 21 269|| 2 SUN. 10.304 30 
IE GOLD/ACTION JACK 1 A 4.5 20 367 ||KIDS ARE PEOPLE TOO II 46 |116 105 81 80 |A 2.4 11 196 
MI AKA 30 ABC CS B 4.5 20 367|| 1 SUN. 11.05А 25 ABC CL B 3.3 14 269 
GREATEST SUPERFRIENDS-1 4l A 2.9 30 236 || 2 SUN. 11.004 30 
1 SAT. 8.00A 30 ABC CA B 3.3 26 269|| KWICKY KOALA SHOW 1 183 9 |А 28 22 228 
2 SAT. 8.00А 30 CBS CA B 28 22 228 
GREATEST SUPERFRIENDS-2 41 | 176 92 A 4.8 33 391 
1 SAT. 8.30A 30 ABC CA B 4.7 28 383 || MEET THE PRESS 48| 136 129 87 88 |A 2.9 13 236 
HEATHCLIFF & DINGBAT 45 | 195 99 ^ 6.9 31 562 SUN. 12.00M 30 NBC CC B 40 16 326 
1 SAT. 11.00А 30 АВС CA B 63 27  513||NBC MAJOR LEAGUE PRE GAME  12| 208 196 98 93 |А 5.0 19 408 
l SAT. 2.00P 15 NBC SC B 4.9 20 399 
HEATHCLIFF & MARMADUKE 1 183 93 |А 3.8 21 310 2 SAT. 2.00Р 16 
2 ЅАТ. 8.30A 30 ABC СА В 3.8 21 310 
НОМС KONG PHOOEY 13 | 195 95 A 40 17 326 || МС MAJOR LEAGUE GAME 12|202 195 93 93 |A 5.8 19 473 
1 SAT.  11.30A 30 NBC CA B 4.4 20 359 1 SAT. 2.15P 159 NBC SE B 66 23 538 
2 SAT. 2.16P 153 
IN THE NEWS- 8.26AM 24|189 180 97 97 |A 3.1 24 253 || NBC MAJOR LEAGUE POST-SAT 1l 142 71 À 4.2 14 342 
SAT. 8.26А З CBS CN B 34 26 277 1 SAT. 4.47P 13 NBC SC B 42 14 342 
IN THE NEWS- 8.56AM 24|201 188 99 97 |A 3.7 21 302 
SAT, 8.56A 3 CBS CN B 5.1 30 416 || МАА FOOTBALL PRE GAME 1 199 99 |A 5.9 20 481 
2 SAT. 3.00P 17 ABC SC B 5.9 20 481 
IM THE NENS-- 9.26#M 24|203 197 99 399 А 5.1 28 497 NCAA FOOTBALL GANE Jj 201 99 А 7,4 22 603 
SAT. 9.26A 3 CBS CN B 70 35 571 2 SAT. 3.17P 214 ABC SE B 7.4 22 603 
ІМ THE NEWS- 9:56AM 1 196 99 |A 7.2 32 587 
2 SAI. 9.56А 3 CBS CN B 72 32  587||NCAA FOOTBALL POST GAME Т 197 9 |A 64 17 522 
2 ЅАТ. 6.51P 9 ABC SC B 6.4 17 522 
IN THE NEIS-10.26AM 24 | 195 9r ტ 3.7 16 302 NEW FAT ALBERT SHOW 24 | 176 94 А 3.9 17 318 
1 SAT. 10.26А З CBS CN В 6.0 26 489 1 SAT. 12.00М 30 CBS CA B 5.4 23 440 
ІМ THE NEWS-11.56AM 24 | 190 175 98 93 |A 5.6 23 456 
SAT.  11.56A 3 CBS CN B 57 24 465 || МЕ! '81-NBC PRE 2| 158 151 87 86 |А 3.8 15 210 
SUN. 12.30P 30 NBC SC B 3.8 15 310 
სა ШЕ NEWS- a 24 | 176 94 A 3.8 16 310!” NFL FOOTBALL GAME 1-NBC 2|202 201 81 81 |А 8.2 26 668 
SAT. 12.2 3 CBS CN B 5.2 28 424 1 SUN. 1.00P 199 NBC SE B 8.2 26 668 
N THE NEWS i 2 24 | 162 89 А 4.2 17 342 2 SUN. 1.00Р 193 
$АТ. 3 CBS CM B 5.1 21 416 
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18 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) [ST SEP. 1981 REPORT 
თოლი ES ЕТТЕН ЕТІ ноосеноо шогем [аи маме ЕНЕ PROGRAM | HOUSEHOLD AUDIENCES 


AVG. AVG. AVG. AVG. 
WK START PROG. E| AUD. SHARE AUD.| | WK START PROG. E| AUD. SHARE AUD. 
* DAY TIME DUR МЕТ TYPES|WK 1 WK 2|WK 1 WK 2 | Y % % (0000) # DAY TIME DUR МЕТ TYPEE|WK 1 WK 2|WK 1 WK 2| Y 96 % (0,000) 


WEEKENO DAYTIME CONT'D 


SPORTSHORLD-SAT 1 | 152 80 А 6.3 20 513 
NFL FOOTBALL GAME 2-M8C 9 201 211 98 97 |A 13.1 34 1068 1 SAT. 5.00P 58 NBC SE B 6.3 20 513 
1 SUN. 4.00P 172 NBC SE B 16.7 36 1351 _ I 
2 3UN. 4.00P 195 SUNDAY MORNING 47 |147 .50 88 89 |А 3.8 £2 310 
PLASTICMAN/BABY PLAS SHOM 45 | 190 97 А 5.5 25 448 SUN. 9.00А 90 CBS N B 4.3 2) 350 
1 SAT. 11.30A 30 ABC CA 8 57 24 465 ||SUPERFRIENDS 1 183 93 |А 27 29 220 
2 ЅАТ. 8.00А 30 АВС СА B 27 2) 220 
POPEYE/OLIVE COMEDY SHOW i 187 98 |А 6.6 27 538 
2 SAT. 10.30А 30 CBS СА B 6.6 27 538 | | TARZAN/LONE RANGER-1 10 | 190 98 А 48 20 391 
RICHIE RICH/SCOOBY 000-1 1 190 98 |A 5.0 23 408 1 SAT. 11.00А 30 CBS CA B 5.8 26 473 
2 SAT. 10.00А 30 ABC СА LI 5.0 23 408 |, TARZAN/LONE RANGER-2 10 | 190 98 А 5.6 23 456 
1 SAT.  11.30A 30 CBS CA B 6.0 26 489 
RICHIE RICH/SC008Y 000-2 1 195 99 |A 6.1 27 497 
2 SAT. 10.30А 30 ABC CA B 6.1 27 497 ||TARZAN/L.RANGER/ZORRO HR1 1 174 93 |А 6.5 26 530 
RICHIE RICH 40 | 193 99 ჩ 78 36 636 2 SAT.  11.30A 30 CBS CA B 6.5 26 530 
1 SAT. 9.30A 30 ABC CA B 7.1] 31 579 || THUNDARR THE BARBARIAN 1 188 97 |А 4.1 18 334 
2 SAT. 11.30А 30 ABC CA B 4.1 18 334 
SCHOOLHOUSE ROCK-8.26AM 41 | 176 92 ტ 3.8 36 310 
1 ЅАТ. 8.26А 3 АВС CM 8 4.0 29 326 | | THUNDARR-THE BARBARIAN 45 | 194 99 А 86 38 701 
SCHOOLHOUSE ROCK-8.26AM 1 183 93 |A 3.0 21 245 1 SAT. 10.30А 30 АВС CA B 72 30 587 
2 SAT. 8.26A 4 ABC CN 8 3.0 21 245 || ТІМЕ OUT-8:28AM 47 | 190 96 А 1.7 16 139 
1 SAT. 8.28А 2 NBC CN B 30 23 245 
SCHOOLHOUSE ROCK-10.26AM 45 | 188 99 A 8.8 39 717 
1 SAT.  10.26A 3 ABC CN 8 7.5 30 611 | | TIME OUT-9:28AM 46 | 198 99 ს 41 21 334 
SCHOOLHOUSE ВОСК-10,55АМ 1 195 99 |A 5,3 23 432 1 SAI. 9.28A 2 NBC CN B 4.3 21 350 
2 SAT. 10.55А 4 ABC CN 8 5.3 23 432 || TIME OUT-10:28AM 46 | 203 99 А 3.7 17 302 
i SAT. 10.28А 2 NBC CN B 4.5 19 367 
SCHOOLHOUSE ВОСК-10,56АМ 40 | 194 99 ტ 8.8 39 717 
SAT. 10.56А 3 ABC CN 8 6.9 28 562 || TIME ООТ-11:28АМ 46 | 197 97 A 48 20 391 
SCHOOLHOUSE ROCK-11.56AM 1 188 97 |A 4.5 19 367 1 SAT. 11.28А 2 NBC CN B 5.1 21 416 
2 SAT.  11.55A 4 ABC CN B 4.5 19 367 | | TIME CUT-12:28PM 45 | 153 76 А 33 14 269 
1 SAT.  12.28P 2 NBC CN 8 4.0 16 326 
SCHOOLHOUSE ROCK-11.55AM 41 | 117 81 А 2.4 10 196 
SUN. 11.55 4 ABC CM B 2.7 11 220 || ТОМ AND JERRY 24 | 189 97 A 2.3 21 187 
SCOOBY DOO CLASSICS 1 195 99 |A 58 25 473 1 SAT. 8.00А 30 CBS CA B 2.9 24 236 
2 SAT. 9.30A 30 ABC СА B 5.8 25 473 || TROLLKINS 1 188 97 |A 4,3 24 350 
_ 2 5АТ. B.30A 30 CBS CA B 43 24 350 
SCOOBY & SCRAPPY DOO 40 | 188 99 A 9.3 42 758 
І SAT. 10.00А 30 ABC СА B 8.1 33 660 || 0.5. AMATEUR GOLF CHAMP.(S) 173 92 A 2.5 7 204 
SMURFS 1 196 97 |A 5,9 35 481 1 SUN. 5.30Р 88 ABC CE 
2 SAT. 8.30А 30 NBC CA B 5.9 35 481 || ს.5. OPEN TENNIS SAT.(S) 185 98 A 40 14 326 
1 SAT. 1.00P 305 CBS SE 
SMURFS IL 196 97 |A 8.4 38 685 
2 SAT. 9.00A 30 NBC СА B 8.4 38 685 || 0.5. OPEN TENNIS SUN.(S) 183 98 ტ 4.3 12 350 
SPACE STARS I 192 95 |A 5.6 24 456 l SUN. 4.14P 156 CBS SE 
2 SAT. 10.30А 30 NBC СА 8 5.6 24 456 || US OP TENNIS-SAT.(S) 191 99 | A 77 23 628 
2 SAT. 12,00M 527 CBS SE 
SPACE STARS II 191 94 |А 5.0 22 408 
2 SAT. 11.00А 30 NBC CA B 5.0 22 408 || US ОРМ TENNIS-SUN(S) 181 90 |A 8.4 20 685 
SPIDER-MAN & FRIENDS 187 93 |A 5.4 22 440 2 SUN. 4.13P 165 CBS SE 
2 SAT. 11.30А 30 NBC CA 8 5.4 22 440 || WALKER CUP GOLF MATCH(S) 179 97 ტ 3.6 12 293 
_ 1 SAT. 4.00Р 60 ABC SE 
SPORTSBEAT 177 96 |# 2.8 7 228 
2 SUN. 5.00Р 30 АВС 5С B 2.8 7 228 
| 
19 KEY: A= CURRENT REPORT В = SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А 


к Nielsen NATIONAL TV AUDIENCE ESTIMATES ЕМЕ. МОМ.  AUG.31, 1981 


7:00 7:15 7:30 7:45 


TOTAL AUDIENCE { 
(Households (000) & 96) 


ABC TV 


AVERAGE AUDIENCE ( 
(Households (000) & %) 
SHARE OF AUDIENCE % 


W дус AUD. BY V HR. ж 
TOTAL AUDIENCE ( 
E (Households (000) & %) 
AVERAGE AUDIENCE í 
K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY 1⁄4 HR. 
1 TOTAL AUDIENCE { 
(Households (000) & %) 
AVERAGE AUDIENCE ( 
(Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY M HR. % 
TOTAL AUDIENCE 1 
(Households (000) & %) 
AVERAGE AUDIENCE í 
(Households (000) & %) 
SHARE OF АОШЕМСЕ % 
W Аус. AUD. BY НВ. % 
TOTAL AUDIENCE { 
E (Households (000) & %) 
AVERAGE AUDIENCE í 
K (Households (000) & %) 
SHARE ОҒ AUDIENCE % 
AVG. AUD. BY 4 HR. 96 


TOTAL AUDIENCE ( 
(Households (000) 8 %) 


NBC IV 


AVERAGE AUDIFNCE ( 
(Households (000) % %) 

SHARE OF AUDIENCE % 
AVG. AUD. BY 4 HR. *6 


TV HOUSEHOLDS USING TV МК. 1 
See Def. 1) WK. 2 


US. TV Households: 81,500,000 


8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


16,870 21,430 
20.7 26.3 
+———— THAT'S INCREDIBLE =» ғ--------------АВС MONDAY NIGHT MOVIE о 
(R)XOP) ANNIE KALLER YCSUS-OP) 
9:00-10: S1PM) 
жалан M6 10:51-10:55РМ) 
12,230 11,080 
19.0 1392* 16982 13.6 15.1+ 13.6* 13:04 12.5* 
26 24 * 2 005 22 23 > 2215 21 კ DONE 
12.4 13.9 16.6 16.9 16.1 14.1 13.7 13.4 13.3 12.7 12.5 12.5 
14,020 14,430 20,700 18,830 18,340 
170. T 25.4 23.1 22.5 
WKRP IN ТІМ CONWAY SHOW M*A*S*H HOUSE CALLS | e— LOU GRANT ——Əə— 
CINCINNATI (RXOP) (A) (A) (а) 
(8) 
11,740 12,800 18,010 17,120 14,340 
14.4 15.7 22.1 21.0 17.8 17:94 17,2% 
26 25 34 32 30 30 * 3) 7 
13.6 Ша 15:12. 16.2 20,8 23.3 20,8 21.3 18.6 1053 16.8 р TA 
16,790 22,410 
20.6 27.9 
e——— LITTLE HOUSE-PRAIRIE =» +—— NBC MONDAY NIGHT MOVIES —=—— 
(R)(OP) AIRPORT '77, PART 2(R) 
(SUS-OP) 
12,390 14,830 
15.2 dot is 16,22 18.2 ISASA 17.6* 19.9* 19.9* 
26 26 * 26 ” 30 24 * 28 * ვ.ვ. 35 :# 


13,2 15.1 1227 16.8 14.9 16.1 17.3 18.0 19.8 20,0 20.4 19.4 


16,060 29,580 
ТӨРЕ 36.3 
«- THAT'S INCREDIBLE —— ө------------НГІ NONDAY NIGHT FOOTBALL ეუ 
(R)XDP) SAN DIEGO VS CLEVELAND 
(9:00-12:07AM)(-0P) 
11,000 15,810 
1355 ТЕ өз 10755 19.4 ПШ Rd 20.6* OH 22 21 22 
24 22r 257% 35 29 > ВЗ Seb ° S 
l 2 25 5 20.8 


21, 


18,750 17,360 115,080 15,000 
23.0 aka l 18.5 . 18.4 
<e— WKRP IM CINCINNNTI ———» M*A*S*H HOUSE CALLS —— 100 GRANT. —— ————3à 
(RXOP) (В) (в) (ი) 
14,020 15,400 13,530 . 11,490 
ОТНИ е 18.0* 18.9 16.6 ШІП Ha 167 14.6" 
30 29 * EIS 30 27 24 23 * 26 * 
ls БН СІ ПЕНШЕІ 18.1 Woo iro Fea Dog 13 3 ao лас par 
14,590 20,540 
17.9 25.2 
e<—— LITTLE HOUSE-PRAIRIE ——> e NBC MONDAY NIGHT MOVIES. -------------- 
(R)XOP) THE BEST ЕСЕП 10 ae PART 1(Ң) 
11,410 13,690 
14.0 13.4* ყე 5" 168 neg 17.2» 17. 13 17.1* 
24 24 * 24 * 28 25 * 28 * 28 * 31 * 
12.9. 1470 3 14.7 15-1 119,2 А 17.2 ივი! He.r Du 


For explanation of symbols, See page ^ 


EVE.MON. SEPT.7, 1981 


м Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.TUE. SEPT.1, 1981 
7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE { 16,870 17,280 19,720 18,910 18,660 
(Househotds (000) & 96) 20.7 2172 24.2 23.2 22.9 
HAPPY DAYS LAVERNE & THREE'S COMPANY ТОО CLOSE FOR e——————— НА = 
ABC TV (в) SHIRLEY (а) COMFORT RT Е PART, 
(R) (R)XOP) 
AVERAGE AUDIENCE { 14,510 14,919 17,360 16,870 14,830 
AT (000) ENSE 17.8 18.3 21.3 20.7 18.2 18.5* 18.0% 
% 32 31 35 34 32 32.” JA 
VV AVG. AUD. BY M HR. % 17.0 18.6 17.7 18.8 20.4 22.2 20.6 20.8 18.9 18.1 18.0 1718 
 ——— F sFSSs—sF rs sHOVa—II C T 
E IMAPAS " { 12,140 11,650 17,120 
ouseholds 14.9 14 21.0 
CRONKITE'S COMEDY OF -----------------СВ5 TUESDAY NIGHT MOVIES. ------------ 
E CB S TV UNIVERSE HORRORS THE FAMILY MAN(R) 
AVERAGE AUDIENCE 1 9,860 9,860 11,490 
K ШЕ MEE 12.1 12.1 14.1 12.3% 12.87 12.17 15.1» 
% 22 20 24 20 * 22 * 26 * gs 
AVG. AUD. BY M HR. % 12.3 11.8 11.5 12.6 11.7 12.9 13.5 14.2 15.3 15.9 15.2 15.0 
1 TOTAL AUDIENCE 1 21,350 
(Households (000) & %) 26.2 


—— МВС TUESDAY NIGHT MOVIE —— 


N B C TV THE Sees ар u 


AVERAGE AUDIENCE í 11,170 


(Households (000) & %) 13.7 11.7” 14.0* 13.8% 13.4% 14.7* 14.3* 
SHARE OF AUDIENCE 23 21 * 23 * 22 * 22 * 25 * 25 ^ 
AVG. AUD. BY У HR. % მწვ, 122 14027157970 Жыл ә. ყვი 0139599 1303 71475 115209 14.9 71378 
TOTAL AUDIENCE 
15,890 15,490 19,320 17,280 18,170 
(Households (000) & %) { 19.5 19.0 23.7 DI. 22.3 
HAPPY DAYS LAVERNE & THREE'S COMPANY TOO CLOSE FOR «= HART TO HART ——ə 
ABC TV dos SHIRLEY (в) CONFORT (өз 
(а) (ХОР) 
AVERAGE AUDIENCE 
14,100 14,100 16,870 15,730 14,750 
(Households (000) & %) | 3 17.3 20.7 19.3 18.1 17.8* 18.3* 
SHARE OF AUDIENCE % I р 3 1 i 
30 29 33 31 30 31 
W AVG. AUD. BY ⁄ HR. % 168 Mes Duo ing Bee 21.3. | 191. 194 iir 8 Ту CIS. 18.4 
E TOTAL AUDIENCE { 10,110 8,560 14,100 
(Households (000) & 96) 12.4 10.5 АЗ 
CRONKITE'S STEPHANIE] --------- 095 TUESDAY NICHT MVIC§ —— 
C B S TV UNIVERSE purge ug STRANGERS: THE STORY OF 
E MOTHER AND PAUGHTERCR) ^ 
AVERAGE AUDIENCE ( 8,640 7,500 8,640 
K teas Wani ЕНЕ 10.6 9.2 10.6 us 10.8* 10.8* 10.57 
SHARE % 19 15 17 6 * 17 * 18 18 
AVG. AUD. BY '4 HR. % iom aos boa Torf oa Pues | о Iს: W maq 19529 тор 10.8 
2 TOTAL AUDIENCE í 17,280 22,580 
(Households (000) & %) 21 2 BU 


< ТШЕ HOUSE- PRAIRIE(B) — ее — — њис ^ TUESDAY NIGHT MOVIE ———— 


N B C TV (В)(ОР) THE BEST PLACE ТО BE, PART 2(R)XOP) 


AVERAGE AUDIENCE f ТӘКИ Пл eue 17,030 

(Households (000) & %) 16.1 14.6» 17.48 20.9 19.7% 21.0% 21.6* 21.4* 
SHARE OF AUDIENCE % 28: 26 * 29% 34 32 * 33 * 36 * 37 * 
AVG. AUD. BY M HR. % ПЛ} hs a 172 1026 | о |2022 BILE, ТІ 21,98 | а 


TV HOUSEHOLDS USING TV WK.1 
(See Def. 1) WK. 2 


0.5. TV Households: 81,500,000 For explanation of symbols, See page A. 


А-5 EVE.TUE. SEPT.8, 1981 


ჩი) Nielsen NATIONAL TV AUDIENCE ESTIMATES +. ШЕП. SEPT, 2, 1981 
TOTAL AUDIENCE — ( 173120 ' 130610 50 ჩი. 12,630 
(Households (000) & %) 21.0 м 16. 7 + x 15.5 


е---- GREATEST AMERICAN НЕНО — — VEGAS ——ÀÀ — — ——— DYNASTY ——əƏ .- 


АВС IV | Ш (ხორ რა 


AVERAGE AUDIENCE í 12,470. Nd TORTOR REESE] TEENS 2 9,130 | 
(Households (000) & %) 15.3 14.5% 16.2* 12.6 11.8% marat ' 112. | I1 s 11.1* 
SHARE OF AUDIENCE % 28 27 * 28 * 2) ^ | 19.* 22 * 20 20 * 20 * 
W AVG. AUD. BY W HR. % 13:6 15.3 16.0 16.4 ПОЕ Шта 12:90” 51877 11 ыи TORO 1.9 
рана a--.——F—— n r r.l-irs .— T FE .2”„მშშ9ო9ძ9“–=–>ო,კ,მ-..ეეა____ _ 
TOTAL AUDIENCE 21,190 
E (Households (000) & %) 26.0 
€ S, WEDNES DA YN I GELT) MOV. )a——YnÑsnIs 
E CB S TV THE MEMORY OF EVA RYKER(R)(OP) 
AVERAGE AUDIENCE { 11,080 
K Households (000) & %) 137699 5-2. 11.7% 12.9* 14.3* 15.8* 15.8* 
SHARE OF AUDIENCE % 24 21 * 21 * 21 * 24 * 28 * 29 * 
AVG. AUD. BY М НЕ. % II 53; БОПТЫ ТЫШ Еу 12 ა 132 11901 (19.4 15.1 1529 459 15.7 
_ედეეაეაეაეაეგეასე_–_–_–ას_აასგენჩსინა,აი,:,სგს,აეა,სეეა..ა.ა.,.,ეა–ს'ს„–_–აა.ესეს . >. ––=აოოო:”-უ“ძ”__ი_ი-__--___-.....<”9.9“მ“ღეღეღდ»>ადუდაეაეაეააეაეაეაეაეაეეწე_- 
1 TOTAL AUDIENCE í 16,460 17,440 16,710 18,010 
(Households (000) & %) 20.2 21.4 20.5 22,1 
— n REAL PEOPLE —ə— DLEE REND FACTS OF LIFE e QUINCY, M.E. -——— 
(8X0ჩ) (R) (н) 
NBC TV (ау 
AVERAGE AUDIENCE { 12,390 15,890 15,080 14,020 
(Households (000) & %) 15.2 14.7% 15.5” 19,5 18.5 17.2 Ғы 22. 
SHARE OF AUDIENCE % 28 28 * 27 * 32 30 31 30 * 31 * 
AVG. AUD. BY M HR. % 125 15:499 П575 15.6 19.1 19.8 18.3 18.6 ექცია а 1р 
TOTAL AUDIENCE í 16,220 17,120 16,630 
(Households (000) & %) 19.9 21.0 20.4 


а GREATEST AMERICAN HERO ——e е----------- VEGAS — o DYNASTY ------ 


АВС ТУ (R) (В)(ОР) (в) 


AVERAGE გაი ыза | 11,900 13,040 12,800 
(Households (000) ბოს 14.6  13.7* 15.5* 16.0  14.4* LONE, Ше (15554 oa 
SHARE OF AUDIENCE % 26 25% 27%) x |25 ყა იწ Е 30 * 
W А. AUD. BY V HR. % 133 ჰეე 1-6 15,9. 12,9 29 27,3. M Da Л ИШСЕ 
TOTAL AUDIENCE í 9,130 8,390 19,400 
E — (Households (000) & %) 11.2 10.3 23.8 
pR. SEUSS- HOOBER O 085 WEDNESDAY NIGHT MOVIE ---------- 
E 0 В S TV В)(ОР THE BOY ЫНО DRANK (00 MUCH(R) 
AVERAGE AUDIENCE 7,250 7,250 11,650 
K (Households (000) & %) { 8.9 8.9 14.3 1121 14.7* 16.0* 15 E 
SHARE OF AUDIENCE % 16 15 25 19 * 25 * 28 29 
AVG. AUD. BY '4 НВ. % 8.6 9.1 бый БӘРІ 10,9 113 14.3 38.1 bone 2 15.9 Итака 
უუუუეუეღუუუუუუეუ-უუუუუუუუუუუ3უუუ3უ33უუ3უ3უვუვღუღჰღუღღობო»ოო»ყყკყ»3დვუუვუვუუუვღუუ>_უუუუუუ_ღუუუუუუ3უ3უ3უუ33უ3უ3უუოუ+ოუ5უო5_5ოუღ5ლღლ55555556666666666666666666666რ66666..V.:.%ი.ეა.333ფძფ6968=5.მ 
2 TOTAL AUDIENCE { 17,360 17,030 15,730 
(Households (000) & 96) 21.3 20.9 19.3 


— REAL PEOPLE —————e DIFF'RENT NBC WHITE PAPER 
N B C ту (R)XOP) ры 


AVERAGE AUDIENCE ( 12,550 15,160 со 6» 10.2» 
(Households (000) & %) 15.4 14,5% 16.3* 18.6 ES > 10.6* M 
SHARE OF AUDIENCE % 27 26 * 08 * 32 19 20 19 


AVG. AUD. BY M HR. % 1920 Қ59-0 5.02 B ПС) ои ПОК ოა. (107. 10.5 10.3 10.1 


TV HOUSEHOLDS USING I WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 81,500,000 For explanation of symbols, See page A 


A-1 EVE.WED. 5ЕРТ.9, 1981 


А-8 


= = m m = 


ა x m m x 


TV HOUSEHOLDS USING TV МК. 1 


Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.THU. SEPT.3, 1981 
7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE í 15,080 15,890 14,830 15,000 16,870 
(Households (000) & %) 18.5 19.5 18.2 18.4 20.7 
MORK 8 MINDY BOSON BUDDIES BARNEY MILLER TAXI -----------20/20 -------- 
АВС TV (R) (в) (R) (8X0ი) 
AVERAGE AUDIENCE ( 12,880 13,860 12,960 13,610 12,880 
(Households (000) & %) 15.8 17.0 15.9 16.7 15398 16.1» 15.5% 
SHARE OF AUDIENCE % 29 30 27 28 29 28.» © 9 
AVG. AUD. BY M HR. % 15.0 16,6 16,5 М... 15.4 16.4 15.4 იი Pp imma pp EPS Bi m 
Sa MOE. " { 14,590 13,280 13,200 
ouseholds 17.9 21623 16.2 
— — MAGNUM, Р.!. ----> — Tn NURSE ——)—— 
CBS TV (R)XOP) (n) MUBDER. ІЕЕНАС 
AVERAGE AUDIENCE ( 10,510 9,940 1 9,290 
(Households (000) & 96) 12.9 JA ssp ПЗА 12.2 Apes 12,2% 11.4 11.75 11 I» 
SHARE ОҒ AUDIENCE % 23 23 * 23 * 21 21% ი) > 21 21% 21 * 
AVG. AUD. BY МНЕ. % 11.9 12.8 13.5 x 


TOTAL AUDIENCE ( 13,770 21,430 
(Households (000) & 96) 3 


e— NBC MAGAZINE —— e~ NBC THURSDAY NIGHT MOVIES ----------- 


N B C TV (R)(OP) BREAKHEART PASS(R)(SUS-0OP) 


AVERAGE AUDIENCE ( 9,860 13,530 

(Households (000) & %) 12.1 11.8* 12.35 16.6 15.1* 16.4» 17.4% 17.4% 
SHARE OF AUDIENCE % 22 22 2 21 * 29 26 * 28 * eu ow 33 ы 
AVG. AUD. BY M HR. X 11.8 ІЛЕВ 12.2 12.9 14.8 15.4 16.3 16.5 JT dl 17.6 18/22 TENT 
TOTAL AUDIENCE 

(Households (000) & %) { 50121) yen 


ABC TV BEST OF THE WEST NFL FOOTBALL SPECIAL 
AVERAGE AUDIENCE 
16,950 16,630 
(Households: (000) 8.) l 20.8 20.4 18,3% 21.2% 23.0% 21.6% 21.9% 
SHARE OF AUDIENCE % * Š * * * 
AVG. AUD. BY 4 HR. 9 40 36 34 36 37 35 36 
SAVOB Su Ms % По 21-51 105”) haia (2078. 2116 22804232 2272 1121-40 22531) 21.5 
emaa am” + r —=— = © шас ш. шош “' _ —— — =-— =-= FF F =-= — r )|)GORUzQioRod. 
TOTAL AUDIENCE — f 13,770 14,260 12,470 
(Households (000) & 96) 16.9 17.5 15.3 
«— — MAGNUM, P.I. ------ <--------НН5Е — e KOTS LANDING ----- 
C BS TV (RXOP) (н) (R) 
AVERAGE AUDIENCE — 8,970 10,350 9,620 
(Households (000) & %) 11.0 — 9.3* 125>+> е ბ mut 13.6* 11.8 11.6% 12.0* 
SHARE OF AUDIENCE % 20 18 * 23 * 21 20 * 22 * 20 19 * 21 * 
AVG. AUD. BY М HR. 9; H*9m ав 157 1271 1189 2). past anu dic 119 120 118 
TOTAL AUDIENCE | f 12,310 19,800 
(Households (000) & 96) 15.1 24.3 


«------ GAMES PEOPLE PLAY — 9 e NBC THURSDAY NIGHT MOVIES ----------- 


N B C TV (RY(OP) LADY OF THE HOUSE(R)(OP) 


AVERAGE AUDIENCE + 7,010 13,040 қ ? 
(Households (000) & %) 8.6 8.0* Sew “ეხე 13.4" же წ 530: 18.0* dS 
SHARE OF AUDIENCE % 16 AS 9 JO 27 რ. 24 * 3085 30 * 


AVG. AUD. BY M HR. % 


12.8 14.1 14. 15.4 Л 


8.1 7.8 8.4 9.9 5 7.9 
48.5 50,6 50.9 51,6 52,4 54,8 56,7 58.3 57.6 58.4 59.0 59,1 2721 
(See Def. 1) WK.2 |47.4 48.4 49.2 Sil. EX EN 52.8 54.0 56.5 58.4 R 59.9 1 81.2 62.5 51,3 


U.S. TV Households: 81,500,000 For explanation of symbols, See page A. 


EVE.THU. ЅЕРТ.10, 1981 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М НЕ. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE ( 

(Households (000) % %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


= = mm x 


A-10 Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE, FRI. SEPT. 4, 1981 

13,450 11,330 15,970 

16.5 13.9 19.6 

BENSON KRYPTON FACTOR = ABC FRIDAY NIGHT MOVIE 
(В) (0P) THE HUSTLER OF MUSCLE BEACH(R) 

11,000 9,860 9,290 

13.5 12.1 11.4 8.9* 10.7* 12,5# 13.5* 

28 24 22 17% 20 * 24 ж 27 * 
no xe pee ua gu | თათ faoa | ი f ea [цер seu] 18,2 
17,200 20,780 | i 17,770 Я 

NI | 25,5 21.В 
------- INCREDIBLE HULK =i е DUKES ОҒ HAZZARD —— ғ----------ПА(Ц(А5 —— 

(R)XOP) (R) (R) 

11,900 17,030 - 14,100 

14.6 12.6”. 16.7. 20.9 20.3* 21.4% 17.3 17.3% 17.2* 

29 26 * 33 * Í 39 38 * 40* 34 ТЕРЕ 34 * 
еі Бал рол neq» 13) 2110 |21 6 [юе | sl ე, 106. 16.8 
17,930 

22.0 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


АВС Т\ 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE 96 
AVG. AUD. BY M HR. 96 


TOTAL AUDIENCE í 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY #M HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


ою > m m = 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY Л HR. 96 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 81,500,000 


A-11 


47.8 | 49.6 52.4 წ 52.6 53.4, 52.2 | s2.4| 50.9) 49. 
48.2 | 50,8 54,8 55.2 55.3 52.7 | 51.3| 49.2 ЧЕ 


NBC MAJOR LGE.BSBL.-FRI. 


NY YANKEES VS KANSAS CITY 
CINCINNATI VS PHILADELPHIA 
8:11-11:20РММ0 QP 


7,990 
9.8 10237 ОГ” 355” 


15,160 7,740 
18.6 9.5 
—— ABC FRIDAY NIGHT MOVIE ა _ ABC NEWS CLOSEUP 
60IM' COCONUTS(OP) ІҢ IERCHAN 
7,660 5,050 
9.4 9,5% 10.7% 9.0» 8.4* 6.2 6.6% 5.8* 
18 19 * 20 * 16 * 1565 15 13 * 12 * 
s.n sor Bus 1074 9.6 85 86 8.2 6.1 66 5.8 5.9 
16,380 18,990 18,420 
20.1 23.3 22.6 
KEY TORTUGA eri dam ——— uw lde————3 
იი (A) (M) 
10,920 15,000 13,860 
13.4  12.1* 14.7* 18.44  18.1* 18.8* 17.0 16.5» 17.5% 
26 24 * 27 * 33 33 * 34 * 34 32 * 36 * 
წმი, 16 ქეი 455 О 180 eo 1388 Noo I) ита 21716 
12,630 21,520 
15.5 26.4 
> .რ–ი MAGAZIN . > ნეი მნის Iიმ|ნ:-„––_ებ“. 
(0ჩ) TENTACLES(R)(SUS-OP) 
8,640 12,310 
10.6 10.2» 11.0* 15.1  13.9* 14.1* 15.7% 16.7* 
21, x 6 20 * 29 25 ^ 25 * 30 * 35 * 
ТО 10-3 1125 фу quo pee Wd олш "59 16.8 


For explanation o! symbols, See раре А 


EVE.FRI. SEPT.11, 1981 


ჩუ)? Nielsen NATIONAL TV BUDE ESTIMATES НЬ, SAT. ЗЕРТ. 5, 1981 


TOTAL AUDIENCE í 12,060 18,420 
(Households (000) & %) 14,8 22.6 
АВС тү e 240-RÜBERT ———— NCAA FOOTBALL SPECIAL 
(RXOP) LARUM VELLE 
AVERAGE AUDIENCE { 7,740 8,970 
(Households (000) 8 %) 9.5 9.0% 9.9* 11.0  10.8* 11.9* 11,5% 10.4% 
SHARE OF AUDIENCE % 20 20 * 20 * 22 22 * 23 * 22 ж 20 * 
W лус. AUD. BY 4 HR. % 8.4 9.6 9.6 1 ДЕ ЕДІ WL. 12.0 2 
TOTAL AUDIENCE 12,470 19,800 
E (Households (000) 8 Ф) { 15.3 24.3 
ლ წიი---- ზ<---–––_.__ cBs SAT. NIGHT MOVIE. ---------- 
Е C B S TV (RX0P) THREE ORE ესე ეს oet 
AVERAGE AUDIENCE { 8,480 
M (Households (000) 8 %) 10.4 9.0* II..." 
SHARE OF AUDIENCE % 22 20 * 24 * 
AVG. AUD. BY M HR. % L 
1 TOTAL AUDIENCE í 14,340 
(Households (000) & %) 17.6 


e=—— BARBARA MANDRELL ——ə>— 


NBC TV au 


AVERAGE AUDIENCE ( 10,020 


(Households (000) & 96) 12.3  11.8* 12.8* 12.4  11.2* 12,7* 12.7* 13.0# 
SHARE OF AUDIENCE % 26 26 » 26 * 25 22 x 25 * 25 * 26 * 
AVG. AUD. BY M HR. 96 ins ТОР кшн А ЕО Las dul E ses |56020. тесі 12.1 
TOTAL AUDIENCE 
мл (000) aw) 4 12,290 17,690 13,450 
ü ROB ER Tamaa ГОМЕ род Em FANTASY ISLAND, === 
ABC TV (RXOP) (0X0ჩ) (в) 
AVERAGE AUDIENCE 
7,500 13,120 10,190 
(Households (000) & %) { 9.2 7.B* 10.5 16.1  14.B* 17.5^ 125  12.8* 12.3* 
SHARE OF AUDIENCE % 18 16 * 20 > 30 28 * 32% 93 24 * 23 * 
W AVs.AUD.BY ⁄ HR. % ra {ea юй aka fiso ს”. Pea цаг MIO SUE [io [es [12.3 
p a a эч „ыт лышы шло ————————— —— 4 
TOTAL AUDIENCE í 17,030 
E (Households (000) & %) 20.9 
<—— s SAT. NIGHT MOVIE. ә 
E CBS TV HIGH MIDNIGHT(R) 
AVERAGE AUDIENCE í 10,110 
K (Households (000) & %) 8.3* 8.6* 9.1* 9.0% 12.4 11,5% 12.3* 12.8* 13.0* 
SHARE OF AUDIENCE % 20 * 19 * 19 ж 75 22 * 23 * 23 * 24 * 
AVG. AUD. BY M HR. 96 ყი (pi lee pes пл hes foa Pee Eos 05 qu Beg. eo ter ОГ 
E————————————— MO 
2 "TOTAL AUDIENCE ( 16,950 16,060 28,530 
(Households (000) & 90) 20.8 19.7 35.0 
«------- BARBARA MANDRELL ————» e MRI E -------- MISS AMERICA. PAGEANT 
NBC TV (А)(0Р) (ОР) 0:00-12:01A^ 
AVERAGE AUDIENCE ( 12,390 10,760 18,500 
(Households (000) & 95) 15.2 14.2* hose | [13,2 |16. е 22.7 '"20,9+ 22.9* 
SHARE OF AUDIENCE % 31 30 * — NS 25 * 24 * 46 38 * 43 * 
AVG. AUD. BY МНЕ % 13.6 15.6 pen |55 Bose 12.5 ізі 20.0 |205 |в 1123.2 


TV HOUSEHOLDS USING TV WK. 1 46.7 [48.8 51.7 51.2 | 50.4 | 49.4 | 49.5 
(See Def. 1) WK. 2 48.8 |50.7 54.9 54.4 | 54.1 | 53.2 | 53.0 


U.S. IV Households: 81,500,000 For explanation of symbols, See page А 


А-13 ЕМЕ. ЅАТ. ЗЕРТ. 12, 1981 


an Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. SEPT.5, 1981 
11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 
(нине (000) & 3) 4 MAC 


NCAA FOOTBALL SPECIAL ДЕР, WEEKEND 
AB C TV ALABAMA VS LSU EPORT-SAT. 
2201 1100 ესიგი 
(ОР) 


AVERAGE AUDIENCE í 3,590 
(Households (000) & %) 10.6* 4.4 
SHARE OF AUDIENCE % puc 12 
W дус AUD. BYM HR. % 10.9 10.3 10.8 4.4 444 ; 
E TOTAL AUDIENCE { 3,750 
(Househofds (000) & %) 4.6 
---- CBS SAT. NIGHT =» US OPEN HIGHLIGHTS- 
C B S TV MOVIE ү TNS SA 
E THREE DAYS OF THE CONDOR(R) 
(9:00-11:26PM) 
AVERAGE AUDIENCE í 3,180 
K (Households (000) & %) 16.6* 3.9 
SHARE OF AUDIENCE % | ვე» По, 
AVG. AUD. BY V HR. % I ss 4.8 4.0 3.5 
1 TOTAL AUDIENCE í 13 770 
(Households (000) & %) 16.9 


------------- SATURDAY NIGHT. —— 
МВС ТУ (55011 1 18:49 oam 


AVERAGE AUDIENCE í 7,500 


(Households (000) & 96) 9.2 9.6” 9.3* 
SHARE OF AUDIENCE % 27 24 * 29 * 
AVG. AUD. BY M HR. % 9.4 9.9 9.6 90 8.5 8.3 


TOTAL AUDIENCE 1 
(Households (000) & 96) 


ABC TV წეს 


AVERAGE AUDIENCE ( 3,180 
(Households (000) & %) 3.9 
SHARE OF AUDIENCE % 8 
W AVG. AUD. BY M HR. % 3.9 
TOTAL AUDIENCE í 
E (Households (000) 8 %) 
AVERAGE AUDIENCE í 
K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY А HR. 96 
2 ғы ( 8,720 
ouseholds ) h 10.7 
— [iss AWCR'CA PAGEANT — J н] — 
N ВО TV (10: (12:32-1:46АМ) 
(SUSTAINING 1 2) 02АМ) 
AVERAGE AUDIENCE í 4,970 
(Households (000) & %) 23702 24.2* 6.1 7 rs 6 0% 
SHARE OF AUDIENCE % 48 * 58 * 238 е А сак > 
AVG. AUD. BY M HR. % 2386200225482 5 12308 
TV HOUSEHOLDS USING TV МК. 1 [49.3 47.0 42.3 33.9 28.0 22.3 1763 1527. 14.0 12.6 11:5 
(See Def. 1) WK.2 |50.3 46.5 42.9 34.5 26.7 21.9 16.1 14.3 12.0 10.9 8.6 
U.S. IV Households: 81,500,000 For explanation ol symbols, See page А 


А-15 EVE.SAT. SEPT.12, 1981 


А-16 


1:00 


EVE.SUN. SEPT.6, 1981 


TOTAL AUDIENCE { 
(Households (000) & %) 


АВС IV 


AVERAGE AUDIENCE í 
(Households (000) & %) 
SHARE OF AUDIENCE % 


W AVG. AUD. BY M HR. 
TOTAL AUDIENCE ( 
E — (Households (000) & %) 
AVERAGE AUDIENCE 1 
K (Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. 
1 TOTAL AUDIENCE í 
(Households (000) & %) 
AVERAGE AUDIENCE í 
(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ЛД HR. % 
TOTAL AUDIENCE í 
(Households (000) & %) 
AVERAGE AUDIENCE í 
(Households (000) & %) 
SHARE OF AUDIENCE % 
W А6. AUD. BY M HR. % 
TOTAL AUDIENCE í 
E (Households (000) & %) 
AVERAGE AUDIENCE í 
K (Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY А HR. X 


TOTAL AUDIENCE 1 
(Households (000) & 96) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY Л HR. % 


TV HOUSEHOLDS USING IV WK. 1 
(See Def. 1) WK. 2 
US. ТУ Households; 81,500 000 
(PNFL FOOTBALL GAME 2- 
A-17 


7:15 9:45 10:00 10:15 10:30 10:45 
14,590 14,260 
17.9 17.5 
ABC MOVIE SPECIAL —— АС SUNDAY NIGHT MOVIE э 
SINBAD AND THE THE DOMINO PRINCIPLE 
QE LIH GEB В ДР. 
7,990 9,290 
ყვი... 8.6» 10.9* 12.1. 11.4  10.2* 11.3* 11.8* 12.3* 
20 | 18 * 22 * 2312 წ 2 | ws 21 22 * 23 * 
e7 jas ვე lbo Rao beo fer kea fea Foo [шт pie Was ERES 
17,770 11,250 10,600 11,080 12,310 11,820 
21.8 13.8 13710 13.6 1821 14.5 
——— 60 MINUTES --------» ARCHIE BUNKER'S ONE DAY AT A ALICE JEFFERSONS €— ——— TRAPPER JOHN, M.D. => 
(R) PLACE TIME (в) (M) (а) 
(A) (RXOP) 
12,880 9,210 9,620 9,370 10,680 9,450 
15.8 14,9% 16.72 1122 11.8 1195 13.1 11.6 11.64 ШЕ ЗЫ 
35 34 * 36 * 23 22 21 24 21 21 ti з ы 
1229 16.8 dde 16.2 ІЛЕС) 11.C 11.4 1053 11.0 12.1 12.5 13.“ То (й 11.6 Dena 11,2 
14,100 15,320 18,260 
Ies 18.8 22.4 
а DISNEY'S WONDERFUL WORLD — <——— CHIPS г трде іктес ер СТАНА 
:06-9: Б 
"t КЕЧА n ПОШ ТШШ 
8,720 10,760 12,470 
1087 9,8% 10,8% 13:2 ЕВ 11222 ]5 3 14.5“ 15,2% TONSA 16.17 
24 23 13 23 У 25 24 * 25 * 28 26 * 28 ” д» 4077 
10.4 9,4 10.1 11.8 ІШ 12.0 18,9 14.1 13.8 14,9 ТИ 15.2 15.3 18,2 15.9 16.4 
9,700 19,970 9,540 
1178 24,5 ауа” 
TRUE LIFE STORIES — Y ABC SUNDAY NIGHT MOVIE ә BARNEY MILLER(B) 
DP FORCE 10 FROM NAVARONE(R)(OP) (R) 
6,440 11,170 8,230 
(29 тыз 8.4” ШЕТ 10.4% 12.6% 13.8* 15.85 15.8 10.1 
15 ДӘ 5 16 » 23 THEE IX 222% 25» ЯСЫ 18 
6.8 7.8 8,1 8.8 10.0 10.9 1242 1239 1215 14.2 ДЕ z 15.6 16.4 15.2 10.2 10.0 
22,660 34,230 
27.8 42.0 
— 00 MINUTES. ——ə — 33RD ANNUAL წMMV AWARDS 
(0%)... 
15,650 18,170 
19,2 П 20.6” 22-3 ГЕК palo e 22,9% 24,1% 23.1" 23-32 
38 36 Ж gos 37 Б 36 > 35 * 39 7? 39 * 42 * 
ES, 18.2 20.6 20.7 1952 202 21.4 22.4 22.0 22,3 24.0 24.2 eami 23.) 23.6 22.9 
18,170 18,500 20,380 
2203 220 25.0 
(1) т--- DISNEY'S WONDERFUL WORLD — e CHIPS —— — — BIG EVENT 
( ფადი THE BM. APP р) PART 2(8) € RO De Co) 9:29PM) (წეს CEN იი. 
10,840 13,690 12,470 
13 3 11223 16.8 15,5% 21533 Imes 14.6* 16.4* 
24 2182 27 26 * 27 2 > 24 * 29 * 
12.4 10.8 10.5 11.9 14.5 16.1 14.5 13.6 15.0 16.7 


-NBC,VARIOUS TEAMS AND TIMES,NBC,MULTI-SEGMENT TELECAST 


42.2 46.0 47.5 48.3 52.9 55,2 54.5 54.4 54.3 
48.6 51.9 54.0 55.4 60.4 61.8 59.8 58.5 85,8 


For explanation of symbols, See page А. 


EVE.SUN. SEPT.13, 1981 


A Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. SEPT.6, 1981 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 : : 1:45 2:00 2:15 2:30 2:45 


TOTAL AUDIENCE ү 5,9000000000- > EN 


(Households (000) & *6) 6.5 j IC : s 
WEEKERO š გ წი: 
АВС IV REPORT- 3 
з. — OAD (єр " ETTEI 
AVERAGE AUDIENCE { 4,810 раа 1. 71 . 51) 
(Households (000) & %) 5,9 
SHARE Of AUDIENCE % ს "drew UNA 
W лус. AUD. BY HR. % წ ! : = : 
TOTAL AUDIENCE ( 4,240 4,240 4". Sh 0m zs >» 49717 t 2 à T 
E — (Households (000) 8 36) Ec - 
p CBS TV үр | ЕЕ БӨЛ: 
056000 f ° 
AVERAGE AUDIENCE { АТСЫН EE ай а LI š Dp ABT ара i sika ы - 
K (Households (000) & %) s 7. E 3.9 + > 4 
SHARE ОҒ AUDIENCE % lo 11 í 
AVG. AUD. BY МНЕ. % 5.0 4.4 3.5 
l — rorat AUDIENCE { 3.180 E 
Households (000) & 96 
ааа ) (1) фын s= NBC ТАТЕ NIGHT МОЛЕ ———H_m 
ағ ТНЕ $Ї1РРЕҢ AND THE ROSE(R) 
N ВС ТУ (11:36-1:04АМ) 
- е зея (SUSTATHTNG 1:04-1:36AM) £ " 3 , 
AVERAGE AUDIENCE 2.040 . | აღი РЕБЕ 2 22825725 t амы tun ათა e суа 
(Households (000) 8 %) ( 2-6 · de m $us 
SHARE OF AUDIENCE % , 
AVG. AUD. BY M HR. % 15.3 2.9 2.8 2.5 2.4 2.3 2 p 292 
TOTAL AUDIENCE 
(Households (000) & %) ( ros 
ABC TV WEEKEND 
UNT 
AVERAGE AUDIENCE Я 
(Households (000) & %) { E 
SHARE OF AUDIENCE % 8 
W AvG AUD. BY A HR. % 39 
TOTAL AUDIENCE ( 5,460 
E (nouseholds (000) & %) Ea 
SUNDAY 
CBS TV NEWS. 056000 
Е (оғ) 
AVERAGE AUDIENCE í 5,540 
K (Households (000) & %) 6.8 
SHARE OF AUDIENCE % 14 
AVG. AUD. BY ⁄4 HR. % 6.8 7.0 
2 TOTAL AUDIENCE í 1,960 
(Households (000) & %) 2.4 
BIG EVENT NBC LATE NIGHT MOVIE 
N BC TV HIGH ICECR) 24 HQURS OF THE REBEL(R) 
(9:29-11:29PM) (11:59-12:43ÀM) 
AVERAGE AUDIENCE { 1,220 
(Households (000) & %) 17.1* 1.5 1.7* 
SHARE OF AUDIENCE % 34 ^ 7 B. * 
AVG. AUD. BY M HR. % 17.5 16.7 2.0 2.0 5 il 


TV HOUSEHOLDS USING TV МК. 1 
WK. 2 


See Def. 1 


49.6 |44.1 1541 13.8 | 11.5 2m 8. 
50.9 44.5 Bal 6.5 5.5 E 4, 
U.S. Ту Households: 81,500,000 


For explanalion of symbols, See page А 
(10816 EVENT,DESPERATE МОМЕМ,МВС,(9:06-11:06РМ) 


A-19 EVE.SUN. SEPT.13, 1981 


к Nielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY MON.—FRI. 


AUG.31-SEPT.4, 1981 


TOTAL AUDIENCE ( 4,810 4,560 
(Households (000) & 95) 5.9 5,6 
е GOOD MORNING, АМЕНІСА-/30 —> «—— GOOD MORNING, ANERICA-830 =>» 
A B C TV (С0-0Р) (PARTICIPATING) (60-00) (РАВТЇСЇРАТЇНб) 
AVERAGE AUDIENCE { 3,670 3,750 
(Households (000) & %) 4.5 4,6 
SHARE ОҒ AUDIENCE % 30 25 ; 
W AVG AUD. BY М HR... 96 LM аа 4.6 4.6 
Е TOTAL AUDIENCE í 3,590 3,590 5,380 6,520 
(Households (000) & %) 4.4 4.4 6.6 8.0 
т--- MORNING-CHARLES KURALT —— = CAPTAIN КАМбАН00 — JEFFERSONS M-F ALICE-M-F 
E C B S TV (MTUWF )(5 )СОР) (MTURF )(5)( ОР) 
AVERAGE AUDIENCE 2,200 2,120 4,650 5,540 
(Households (000) # %) 2.7 2.4* > 3. 2.6 2.4* р.в" 5. 6.8 
K SHARE OF AUDIENCE % 19 19 * 19 * 15 15 * Бу s 29 32 
AVG. AUD. BY M HR 96 2. ] 221 3.0 2-9 2. 2.4 2.6 3.0 5.2 6.1 6.6 дй 
1 TOTAL AUDIENCE í Te: "+ рз 3,340 
(Households (000) # %) · . . 7 
«————— TODAY SHOW—7.30AM ——— е h TODAY SHOW-8.30AM ------» LAS VEGAS GAMBIT BLOCKBUSTERS 
N B C TV (С0-0Р) (PARTICIPATING) {С0-ОР) (PARTICIPATING) 
AVERAGE AUDIENCE í 3,100 4,240 1,960 2,770 
(Households (000) & %) 3.8 5.2 2.4 3.4 
SHARE ОҒ AUDIENCE % 25 28 12 16 
AVG. AUD. BY '4 НЕ. % 3.6 4.1 520 5.2 2.4 2.8 3-3 3-5 
TOTAL AUDIENCE 
(Households (000) & %) { ІШ: [е 
e-— 0000 MORNING, AMERICA-730 =» «—— GOOD MORNING, AMERICA-B30 — 
ABC TV (CO-0P) (PARTICIPATING)(TU-F) (C0-0P) (PARTICIPATING) TU-F) 
(ОР) ОР) 
AVERAGE AUDIENCE 
(а (00) 6 x) Ñ yi 3:95 
SHARE OF AUDIENCE % 30 27 
W Аус. AUD. BY V HR. X 29 4.7 4.8 4.9 
E TOTAL AUDIENCE í 2,930 2,690 4,480 4,560 
(Households (000) & %) 3.6 3.3 §.= 5,6 
а WORNING-CHARLES KURALT —э е CAPTAIN KANGAROO ——— JEFFERSONS M-F ALICE-N-F 
É C B S TV (TU-F XOP) (TU-F X OP) 
AVERAGE AUDIENCE 1 1,710 1,630 3,670 3,990 
(Households (000) & 96) 2.1 ПЕВ 283“ 2.0 1252 pups 4.5 4.9 
K SHARE OF AUDIENCE % 15 16. * ЛЕ 11 Е" Ig 25 28 
AVG. AUD. BY М HR. X 1.6 2.0 2.2 2.4 1.8 159 2,2 23 4.0 4.8 4.8 5.0 
2 TOTAL AUDIENCE í 3,830 4,480 2,040 2,610 
(Households (000) & %) 4.7 55 2.5 3.2 
e— TODAY SHOW-7.30AM —— < P TODAY SHOW-8.30AM ——ə— LAS VEGAS GAMBIT BLOCKBUSTERS 
N B C TV (CO-OP) (PARTICIPATING) (C0-0P ) (PARTICIPATING) 
AVERAGE AUDIENCE { 2,930 3,670 dic Ted 2,200 
(Households (000) & 96) 3.6 4.5 (2531 2 
SHARE OF AUDIENCE % 11 14 


AVG. AUD. BY 'A HR. 


TV HOUSEHOLDS USING TV WK. 1 
WK. 2 


U.S. TV Households: 81,500,000 


See Def. D 


A-21 


% 


7:00 7:15 7:30 7:45 8:00 815 8:30 8:45 


24 24 


DAY MON.—FRI. 


10:00 10:15 10:30 10:45 


‚Ж 3.4 8.9 4.6 4.4 2 £a dl 2.5 2.8 
8.0 \ 12.4 1316 1525 16.8 18.2 1876 18.7 19. 19.4 19.9 19.6 20.1 20.2 21.0 
8.2 Н 0 11.9 IERE) 15.3 16.6 17.4 18.2 18.6 19.2 19.5 20.0 19.6 20.1 19.7 20.1 


For explanation of symbols, See page А. 


SEPT.7-11, 1981 


A Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI.  AUG.31-SEPT.4, 1981 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


TOTAL AUDIENCE 
(Households (000) & %) { %122 12990 “ҒЫ! 10,350 10,350 
x й t ТОЙ 
+— THREE'S COMPANY DAYTINE Е à 12.7 
ABC TV — — FAMILY FEUD RYAN'S НОЕ ————— ALL MY CHILDREN —— <N LIFE TO LIVE 
pus quo) (SUS-0P) 
AVERAGE AUDIENCE 6 
(Households (000) & %) 1 "n 7.9* TE 6,030 5,950 8,070 8,070 
W SHARE OF AUDIENCE % P. per >. 1,4 1.3 9.9 9.5* із cuo | ее 10.1* 
G. AUD. BY ! ‚9 34 * 47% М 
# НВ. 9 ჯე hus cde deg „ი 2 I. cw Sa ჩ0 чл же, * RN შლა 
Ё „TOTAL AUDIENCE { 5,380 6,280 LEX : 
(Households (000) & %) 5.6 T (215 6.680 5.620 
PRICE IS RIGHT 1 P R - à 6.9 
E CBS IV RICE із RIGHT 2 < YOUNG AND THE RESTLESS -- —— AS THE WORLD TURNS ————. SEARCH FOR 
TOMORROW 
AVERAGE AUDIENCE 4.650 
K Households (000) & %) t 5.7 xs na M 4,970 5,050 | 
SHARE OF AUDIENCE % 26 28 T.l 6,8% По 1-6.) 5,8» bras. ' 6“ 
AVG. AUD. BY 4 HR. % 5.5 5.8 6.4 6 f 26 28 * 28. 622 21 2315 225 
1 mm : : : T 6.5 Tl 7.4 7.4 Ed 5.8 6.3 6.5 6.1 6.2 
ооо ШЕ an je Lr 4,890 
WHEEL OF FORTUNE PASSWORD PLUS í - . 6.0 
NBC TV CARD SHARKS DOCTORS e—— — DAYS OF OUR LIVES --> «— ANOTHER WORLD - 
A 
წას. მომი { 3,590 2,930 2,040 2,770 4,080 3,750 
SHARE OF AUDIENCE % 20 16 ER ЕН: 220 а 5,2% 4.6 4.6 4.T* 
AVG. AUD. BY : 19 * x 
G. AUD. BY 4 HR. 96 64 рс ds. I» po aps ds su 2.7 Гао Тос |1655 d > 4.7 Я 
TOTAL AUDIENCE - 
7,010 I 5,950 6,520 9,940 9,450 
(Households (000) & %) { m | 7.3 8.0 12,2 и 5 
< THREE'S COMPANY DAYTIME --е FAMILY FEUD RYAN'S НОРЕ «————— ALL НҮ CHILDREN ————— «————— ОНЕ LIFE TO. LIVE. — 
A B C ТҰ (TU-F)(OP) (TU-F)XOP) CA სისი (ეე ქრო) Cu e" 
AVERAGE AUDIENCE m 
КОШ QD s { 4,890 a ss 5,380 7,340 1 m к ЕР” 
| КЕН (> I: eel 6.0 8.6 9.0 8.5 9.5 В 
SHARE OF AUDIENCE % 32 32 * 39 * 29 30 36 34 * 3” 3s 35 * -| ше 
W л. AUD. BY & HR. % .6 ( j е Ue: gs "e. სკო) s uses quos (8.5 
TOTAL AUDIENCE 4,560 5,380 6,680 6,440 4,890 
Е (Households (000) & %) 5.6 6.6 : 8.2 7.9 6.0 
PRICE IS RIGHT 1 PRICE IS RIGHT 2 = YOUNG AND THE RESTLESS —e —— AS THE WORLD TURH: —— SEARCH FOR 
C B S TV (TU-F ЖОР) ( TU-F )( OP) (TU-F X $)(OP) (TU-F X5X0ჩ) TOMORROW 
E (ОР) (TU-F)(S)(OP) 
AVERAGE AUDIENCE 3,910 4,730 4,890 4,560 4,320 
(Households (000) & %) 4.8 МЕ $6.0 Pr eer s.m | s.e 5.75 5.3 
K (SHARE OF AUDIENCE % — 26 81 on 27 * PL. 22 + 24 * 21 
AVG. AUD. BY Л HR. % 45% 51 571 — [5.9 56 5.8 წ) Са, 586 |1576 იდე Sc ЖЕГЕ а 
2 TOTAL AUDIENCE { 3,670 ' 3,100 2,120 2,770 5,380 4,810 
(Households (000) & %) 4.5 3.8 2.6 3.4 6.6 5,9 
NBC TV WHEEL OF FORTUNE PASSWORO PLUS CARD SHARKS DOCTORS e DAYS OF OUR LIVES — — +— ANOTHER WORLD —— 
AVERAGE AUDIENCE ( 3,100 2,690 1,790 2,360 2,830 3,670 
(Households (000) 8 90) 3.8 3.3 292 2.9 4.77 4.6» 4.9* 4,5 4.4% 4.5% 
SHARE OF AUDIENCE % 18 15 10 12 IV 1T * IE 17 ap = II s 


2,9 


AVG. AUD. BY А НВ. % 


ЖЕН po Bo bao for [23 [p70 |e as [бл fao qm pq ee 

TV HOUSEHOLDS USING ТУ WK 1 |21.6 [22.6 24.4 |25.5 | 26.0 27.9 | 28.2 | 27.2 | 27.7 [р 26.9 | 27.3 | 27.4 | 28.2 
See Def. 1 wk2 |o ი |12 Jora |21 I 23.0 |24.0 | 24.3 |25.5 B 26.9 | 27.5 | 27.0 | 27.0 # 25.7 | 25.9 | 25.9 | 27.0 

For explanation of symbols, See page A 


U.S. TV Households: B1,500,000 
DAY MON.—FRI. SEPT.7-11, 1981 


А-23 


d Nielsen NATIONAL TV AUDIENCE ESTIMATES 


3:00 3:15 3:30 


DAY MON.—FRI. AUG.31-SEPT.4, 1981 


3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 6:15 6:30 6:45 


TOTAL AUDIENCE 
(Households (000) & %) t E > pr 
<— GENERAL HOSPITAL —— — EDGE OF NIGHT Nu 
ჩ ВО TV (SUS-OP) ABC ОШ NEWS 
AVERAGE AUDIENCE 9,3 MI 
(Households (000) & %) { hs * „Ко 
11.3 Ил 
үү SHARE OF AUDIENCE % 39 39 * 39 * 74% 01020 
AVG. AUD. BY 4 HR. % 11.2 11.5 11.6 11 в 5.3 5.2 i ы 
E TOTAL AUDIENCE { 7,580 шз цз 
(Households (000) & %) 9,3 10,270 
e GUIDING LIGHT —— 12.6 
Е СВ5 IV (ОР) (ӨЕР CBS EVENING NEWS- 
RATHER 
AVERAGE AUDIENCE í 6,030 
K (Households (000) & %) ТЕЙ 1.2* * 
SHARE OF AUDIENCE % 25 25 * 95. 112° 
AVG. AUD. BY M HR. % TO 7.4 7.8 26. Ж 
1 TOTAL AUDIENCE { 4,160 Шана 
(Households (000) & %) 5.1 D 
———— TEXAS -------- 11.6 


NBC NIGHTLY NEWS 


NBC TV 


AVERAGE AUDIENCE í 3,100 


(Households (000) & %) 3-8 ВВЕ 
SHARE OF AUDIENCE % 13 13 * me 25738 
AVG. AUD. BY A HR. % 39 37 3.1 40 E 
10.0 10.4 
TOTAL AUDIENCE 
(Households (000) & %) I B - pu 889. 


e= GENERAL HOSPITAL -----» EDGE OF NIGHT 


ჩ ზ C IV Qa en) 


AVERAGE AUDIENCE 
9,370 3,830 ,720 
(Households (000) & %) { HS dle йл DOC 10.7 
SHARE OF AUDIENCE % 22 258. წელ ЕА БЕ 
W MV6.ჩსხ.8VM HR. % 108 115 11.8 12.0 48446 10.5 10.8 
TOTAL AUDIENCE í 5,850 2,750 9,700 
E (Households (000) 8 %) 8.4 4,6 11.9 
e GUIDING LIGHT ——ə+<+— ONE DAY AT Á CBS EVENING NEWS- 
CBS TV (TU-TH)(S)(OP) ТІМЕ-М-Ғ (5)(ОР) RATHER 
Е (ОР) (TU-TH)XS)XOP) 
AVERAGE AUDIENCE í 5,460 3,020 8,390 
K (Households (000) & %) 6.7 6. 63% 6.8* 3m ТОЗ 
SHARE ОЕ AUDIENCE % 24 24 * 22% 13 22 
AVG. AUD. BY M НЕ. % ხნ 668 68 6/6 ms Ps 10.3! 10.3 
2 "TOTAL AUDIENCE { 4,240 10,020 
(Households (000) & %) 5.2 12.3 


NBC NIGHTLY NEWS 


— TEXAS ——Ə—— 


NBC TV 


AVERAGE AUDIENCE { 3,100 8,800 
(Households (000) & %) 3 8 3-7. SO 10.8 
SHARE OF AUDIENCE % 16 ДЭК Пе 29 
10.5 ШОО 


AVG. AUD. BY Л HR. % 3 7 3.7 95 


9 80% 
28.6 29.5 29.9 30.5 28.8 ЗОТ 3139 33,4 35.0 31-1 39.1 41.4 44.0 45.9 46.0 47.2 
21.8 28.6 29.2 30.1 28.9 30.4 31.4 32.7 34.2 39.8 3T. 39.9 42.7 45.2 45.6 46.6 
For explanation of symbols, See page A 


DAY MON.—FRI. SEPT.7-11, 1981 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 81,500,000 


А-25 


А-26 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 


9:30 9:45 


21 25 27 28 
AVG. AUD. BY '4 HR. % 


DAY SAT. 


10:00 


10:15 


8,970 
11.0 


SCOOBY & SCRAPPY 
DO! 


ALL NEW POPEYE 
HOUR 1 


SEPT.5, 


10:30 


1981 


10:45 


8,150 
10.0 


THUNDARR-THE 
BARBARIAN 
(OP) 


ALL NEW POPEYE 
HOUR 2 


TOTAL AUDIENCE í 3,100 4,730 5,710 2250 
(Households (000) & %) INE 5.8 i 50) 8.9 
GREATES GREATEST EONL/MAP UY DAYS RICHIE RICH 
ABC TV SUPÉRERIENDS-- 1 SUPERFRIENDS-2 ANG 
(0P) 
AVERAGE AUDIENCE ( 2,360 3,910 4,890 6,360 
(Households (000) & 9i) 2.9 4.8 6.0 7.8 
үү SHARE ОҒ AUDIENCE % 30 33 32 36 42 38 
AVG. AUD. BY 4 HR, % 2.5 3.3 4,4 5.3 5.7 6.3 7.5 8.2 9.2 9,4 8.3 8.8 
TOTAL AUDIENCE Т. 2,610 3,990 9,1520 5,870 4,320 
E Households (000) & 1 3.2 4.9 6.3 7.2 
TOM AND JERRY BUGS SUNNY /RDAD BUGS BUNNY/ROAD BUGS BUNNY/ROAD 
C B S TV (00) RUNNER RUN RUNNER 3 
E (0P) 1А 
AVERAGE AUDIENCE 1 1,870 3,100 4,160 4,890 
K — (Households (000) 8 %) 273 3.8 EM 6.0 
SHARE OF AUDIENCE % 


(Households (000) & %) 


FLINTSTONE'S — FLINTSTONE'S GODZILLA — BATMAN 8 SUPER 7 
N BC TV COMEDY SHW I COMEDY SHW 2 (00) 
(ОР) (0P) tod 
AVERAGE AUDIENCE ( 1,300 2,200 3,420 3,420 
(Households (000) & 94) 1.6 NGA 4.2 4.2 
SHARE OF AUDIENCE % 17 19 23 20 
AVG. AUD. BY V, HR. % 1.4 1.8 2.3 3.0 2.1 იე s 3.9 
5,460 
TOTAL AUDIENCE { 2,930 pon 3,910 6.7 
Households (000) & . DOO 
(Hou V SUPERFRIENDS HEATHCLIFF, ё юн ДЫ, НАШ ამე ე 
АВС Т 4,730 
AVERAGE AUDIENCE 2,200 3,100 3,420 ш 
2.7 3.8 4.2 
(Households (000) & %) : 21 19 25 
W SHARE 0F е ай, - ac 52 37 46 59 56 
AVG. AUD. BY M HR. г А : 
4,480 5,950 6,850 
TOTAL AUDIENCE — ( > s w. 7.3 8.4 
Ë — (Households (000) & %) KWICKY KOALA TROLLKINS BUGS BUNNY/ROAD BUGS BUNNY/ROAD 
E C B S TV d сү (0ჩ) (оғ) 
3,500 4,730 5,790 
AVERAGE AUDIENCE f 09 р 5.8 ТІЛІ 
M (Households (000) & %) 22 24 26 32 
SHARE OF AUDIENCE я Pa ду. [а [л Go |; #0 4 9.8 
А 3 
AVG. AUD. BY V, HR. — 3T = S ფი 
2 TOTAL AUDIENCE í En 7.3 9. [2 
Р : 
шона о к) FLINTSTONE '5 FRINTSTONE S SMURFS | SWURFS II KID SUPER POWER 
COMEDY SHW 1 
NBC TV (SUS) (00) ლლ 42878 
4,810 ] , 
AVERAGE AUDIENCE Г Кү 5.9 8.4 6.1 
(Households (000) & %) : 


38 n 
SHARE OF AUDIENCE % i" 2 
AVG. AUD. BY M HR. % 


TV HOUSEHOLDS USING TV I. 1 
(See Def. 1 K. 2 


U.S. TV Households: 


4.9 buf 
4,5 5.3 


81,500,000 


'DAY SAT. 


А-27 


8.3 : а 
НАЕ EHEHEHEH 
ЕГЕГЕГЕГЕГЕНЕЛЕНЕГЕЗГЕЗГА ЕЗ 
6.9 E: 


For explanation ol ათს See page А 


SEPT.12, 1981 


19 18 
3 ; А 1,9 2-6 3.6 4.0 5.0 5.3 ST 6.3 2 (i 3.8 4.0 4.1 
TOTAL AUDIENCE { 1,630 2,930 4,080 4.080 3,990 
.0 


4.9 's. 
BATMAN & SUPER 7 DAFFY DUCK SHOW 
I! (იჩ) 
(0ჩ) 
3,340 3,420 
4.1 4.2 
19 19 
4.1 4.1 4.3 4.1 
4,970 6,110 
6.1 (219 
CHIE RICH RICHIE RICH/ 
ы Bood SCOOBY 000-2 
(0ჩ) 
4,080 4,970 
5.0 6.1 
23 2T 
4.6 5.6 EMI 6.1 
7,500 6,280 
9.2 1.7 
D POPEYE/OLIVE 
ავერსი რაი COMEDY SHOW 
(оғ) 
6,190 5,380 
1.6 6.6 
33 27 
1.4 #7 9 6.7 6.4 
6,030 5,460 
7.4 6.7 
KID SUPER POWER SPACE STARS | 
II 
(ОР) 
5,130 4,560 
6.3 5.6 
cn 22 


= 


ы Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 


SEPT.5, 1981 


2:15 2:30 2:45 


TOTAL AUDIENCE 6,680 5,460 
Й , ] 5,540 7,250 
(Households (000) & %) { 8.2 (S / 6.8 8.9 


HEATHCLIFF & — PLASTICMAN/BA 1 5 
MERE А (үн BY ABC WEEKEND «---- AMERICAN BANDSTAND '81 — 


ABC TV A LAS SPECIALS 
ია) МЕЙ DARE" 
AVERAGE AUDIENCE { 5820 4,480 4,730 PET 
ააა. || | [| pb bj 
% 31 25 25 1 ү с 
V AVG лур. BY HR % 72 вв 25% 5.2 сз ТӘТЕ ЕР ЖӘНЕН 
Е ისაია რით ს ი L Ш pr p EE 12,960 
x 2 4 қ 15.9 
TARZAN/LONE TARZAN/LONE 
C СВ $ IV სარს ას ЕТ АН/10) NEW ҒАТ ALBERT DRAK PACK U.S. OPEN TENNIS SAT. 
(0P) (0P) (OP) MI ZŠEOMEN А81: 
AVERAGE AUDIENCE 3,910 4 
K (Households (000) & %) { 4.8 DE E 3,590 3,260 
SHARE OF AUDIENCE % 20 23 s 2 ы წამი 3,6% 3.6* 3.6* 
AVG. AUD. BY 4 HR. % 4.6 ПЫ 14 * 3 * 
1 — n წის fsa les a, tar [ле წის go boe taa 5 3 ЕРТЕК 
СЕ 4,890 3,750 
(Households (000) & %) { 6.0 4.6 Et iE 4,560 11,170 
JETSONS НОМС KONG PHOOEY — JONNY QUES ' 290 | 9607 
M 8 C TV T საბა то ü FLINTSTONES © NBC MAJOR LEAGUE GAME 
LEAGUE NY VARIES ys KANSA Arry 
AVERAGE AUDIENCE ( 3,990 3,260 ЕСЕТ —— PRE GAME MULTI-SEGMENT TELECASTS 
ика ე)! || ვუ ფი 
СЕ % 21 17 14 11 ° : (5,85 
AVG. AUD. BY МНЕ % 48 50 39 4.1 3.1 34 28 MMC 23 * 
: г : қ : r თაფ 
50 |59 გე 66 
TOTAL AUDIENCE í 
4,650 4,320 4,970 5,870 9,940 
(Households (000) & %) '5.7 '5.3 "1 "722 12.2 
GOLDIE GOLD/ — THUNDARR THE ABC WEEKEND ^ «——— AMERICAN BANDSTAND '81 —» «——————— АВС WIDE WORLD-SPORTS SAT --” 
ABC TV ACTION JACK BARBAR | AN SPECIALS 
(ОР) (ОР) НЫЙ ШЕР Sas 
AVERAGE AUDIENCE { 3,670 3,340 4.080 3,340 5,380 
(Households (000) & %) 4.5 4.1 5.0 რი) 3.8. 4.4* 66 5.8» 6.4» 7,5% 
SHARE OF AUDIENCE % Ma 18 20 15 15 * 16 * 22 20 * 21 * 23 * 
W AVG AUD. BY HR. % 44 46 40 4.2 იი desse bez ე laar | ' [Pm ao [L ფაი! ee > 
TOTAL AUDIENCE Í 7,010 6,360 26,900 
E (Households (000) 8 %) 8.6 7.8 330 
BLACKSTAR 
CBS TV (>. ДЕ 
Е (0P) 
AVERAGE AUDIENCE { 5,950 5,300 6,280 
K Households (000) & %) Pam 6.5 DEDE Ца в, 5.4* 6.1* 6.2* 6.6* 7.2* 
SHARE OF AUDIENCE % 31 26 23 19 * 217% 23 » 23 7 24 * 25 * 
AVG. AUD. BY 'A HR. % T.1 75 6.6 6.4 ae hee Pepe 63! so l ea ЕС com Micron ი! 3 
2 “TOTAL AUDIENCE í 5,220 4,730 5,220 4,650 3,830 10,110 
(Households (000) & %) 6.4 5.8 6.4 5.7 2972 Т რან 
SPACE STARS || — SPIDER-MAN & DAFFY/SPEEDY BULLWINKLE (1) NBC MAJOR LEAGUE GAME 
N B C TV (ОР) ЕНІ ENDS SHOW (DP) MONTREAL V5 CHICAGO 
(0P) BOSTON VS NY YAMKEES(OP) 
MULTI-SEGMENT TELECAST 
AVERAGE AUDIENCE í 4,080 4,400 4,240 3,830 3,750 3,830 
(Households (000) & %) 5,0 5.4 5.2 4.7 a gr de den 5.0% 
SHARE OF AUDIENCE % 22 22 21 19 17 15 17 * 


4.6 4. 


AVG. AUD. BY ⁄4 HR. % 


TV HOUSEHOLDS USING TY WK. 1 
(See Def. 1) WK. 2 


U.S. TV Households: 81800 000 


5 4.8 5.1 
25.2 26,6 26.9 27.8 
26.8 27,6 28.5 28.9 


For explanation of symbols, See page А. 


СГЭМВС MAJOR LEAGUE PRE GAME,NBC,(2:00-2:16PM) DAY SAT. SEPT.12, 1981 


А-29 


958 4.8 5.0 5.7 5:2 5,4 4.8 4.7 
23.4 24.2 23.9 24.0 23.0 23.3 23.0 24.3 24,9 25.4 25.1 24.2 
23.5 24,2 24.2 24,9 25.2 25,7 25,8 26,2 26.8 26.4 25.9 26.8 


нм 0 о 


pan Nielsen NATIONAL TV AUDIENCE ESTIMATES 


3:00 


DAY SAT. 


3:15 3:30 3:45 4:00 4:1: 4:30 4:45 5:00 5:15 5:30 65:45 6:00 6:15 


SEPT.5, 1981 


6:30 6:45 


TOTAL AUDIENCE 1 5 200 117250 
(Households (000) & 94) 1978 


«--------АВС WIDE WORLD-SPORTS SAT —— 
ABC TV 


AVERAGE AUDIENCE { 2,930 5,300 
(Households (000) & %) 3.6 3,7 3.55 65 5,5 6,1» 7.8» 
SHARE OF AUDIENCE % 12 12 * 12% 19 18 ^ 18 * 21, * 
W AVG AUD. BY 4 HR. % ა |84 [б b aa B9 БИ) არ I) 8.5 17,9 "| vit 
Eau T m 
ouseholds ТАП 
U.S. ОРЕМ TENNIS SAT. CBS SAT. NEWS- 
E CBS TV ПНЕ LECASI> SCHIEFFER 
AVERAGE AUDIENCE í 5,050 
K წინის ხეთ i. : 3.9* 3.8* 4.1* 4,5% 4.3» 4.8» 828 
14 * 13 * 14 * 15 * 13 * 14 * 16 
AVG. AUD. BY A HR. % ао 39 39 37 გგ! 158 143 24 43 44 59 4.9 ბს о 
1 TOTAL AUDIENCE í 3,340 7,170 7,250 
(Households (000) 8 %) 4.1 8.8 8.9 
T — N&C MAJOR LEAGUE GAME –L=C6სხნ ს a SPORTSHORLD-SAT — — NBC NIGHTLY NEWS- 
N B C TV m YANKEES YS KANSAS CITY ову (0р) Г SEGNEN TELECAST SAT. 
I-SEGMENT TELECASTS 
AVERAGE AUDIENCE 3,420 5,130 5,950 
(Households (000) & %) ӨЗГЕ 6.8” I aisle 4.2 6.3 (Sg ENSS 1.33 
SHARE OF AUDIENCE % 24 * 23 * 25 * 14 20 20 * 19 * 19 
AVG. AUD. BY M HR. 9 Gru qm uem Nu ШУ M а ТУР Gu 16868 36 (8,9 Ас 
TOTAL AUDIENCE ( 5,380 16,540 
(Households (000) 8 %) 6.6 20.3 ir — rn 
ГІ ш шл к тшт ү 
АВС IV (+00) STAND S y OP? 
AVERAGE AUDIENCE 4,810 6,030 ы თ ცი 7 8» 
(Households (000) & %) ( 5.9 7.4 1.4% T.6* 7.4% DN ER 20 * gu v 
SHARE OF AUDIENCE m 22 23 * 24 * 24 а.ж рз [ту ool 7e 
W AVG AUD BY HR % 59 ва та 7.5 I ი წი, 25 6.9 7. алып А 
ÇV 
TOTAL AUDIENCE { 
E (Households (000) & %) 
; * B.8* 
K mamami Í „I. sda = фил шн. 
SHARE OF AUDIENCE % 23 * 20 „> А ze male bui Dow Маа 841159 
AVG. AUD. BY M HR. X а 86 (ე «6.1 5 me 7, : HT : — 
2 CAUDIENCE 10.8 
(Households (000) & 96) NBC NIGHTLY NEWS- 
— NBC MAJOR LEAGUE GANE ы SAT. 
N B C TV CON As W b V ME, 
MULTL-: იზა) Vet EUASIS in 8 500 
AVERAGE AUDIENCE 7 9.2 
(Households (000) & 96) ( 4.8* 4.5» 1:54 IX 39. 
SHARE OF AUDIENCE % 16 14 E dz. 
AVG. AUD. BY M HR. 96 4.9 ат 4.3 4.8 
TV HO 


For rr) of symbols, See page А. 
ESSERE ес гез (2)NCAA FOOTBALL PRE САМЕ,АВС,(3:00-3:17РМ) DAY SAT. SEPT 12, 1981 
A-31 


7:00 


7:15 


7:30 7:45 8:00 8:15 8:30 8:45 9:00 915 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 
(Households (000) & %) 


MI08 ARE PEOPLE 
A B C TV TOO | 


(19:30-11:05АМ) 
AVERAGE AUDIENCE { 


(Households (000) & %) JO 1.3* 
SHARE OF AUDIENCE % ! 7 7x 
W лус. AUD. BY ИНВ. % ШЕ ТЕ 
E Tera M 1 5,380 
ouseholds (] 6.6 
КОТ HOUSE/ მრ вози < SUNDAY MORNING ------- . MARSHALL EFRON 
E C B S TV (SUS)(SUS-OP ) (505 )(505-0Р) (505) 
АМЕВАСЕ AUDIENCE { 3,100 
К (Households (000) & %) 3.8 3.0» 4,1% 4,4% 
SHARE OF AUDIENCE % 24 22%» 26 > 25 2 
AVG. AUD. BY M HR. % 2.6 3.4 3.9 4.3 4.6 4.2 
1 TOTAL AUDIENCE í 
(Households (000) & %) 
AVERAGE AUDIENCE + 
(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ' HR. % 
2,530 
TOTAL AUDIENCE А { 3.1 
(Households (000) 8 %) KIDS ARE PEOPLE 
ABC TV E 
AVERAGE AUDIENCE { ы 
(Households (000) & %) 25 
SHARE OF AUDIENCE % Г 
W Аче. AUD. BY M HR. % 
5,950 
E ИЫК OD %) ( La 
(Househo MIGHTY MOUSE/ DRAK PACK — SUNDAY MORNING ——— FOR OUR TIMES 
HECKLE- JECKL (505 )(5И5-Ор) 
E С В § TV (SUS X SUS-OP ) 
3,100 
AVERAGE AUDIENCE { Lm: “ж Ж» 4.3* 
K (Households (000) 8 %) 21 21 ж 22 * 2)“ > 
SHARE OF AUDIENCE % 2.8 ENG 4.0 3.8 4.4 4.2 
AVG. AUD. BY 'A HR. % н · 


TOTAL AUDIENCE { 
(Households (000) 8 %) 


NBC IV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY МЛ HR. 96 


TV HOUSEHOLDS USING TV WK. 1 
(See Def. 1) 


U.S. TV Households: 81,500,000 


2| 16.1] 17.08 19.7]. 19.1 18.9) 29.5 
3| 18.4) 19.48 21.0| 21.9] 220] 21 9 


For explanation of symbols, See page A 


DAY SUN. SEPT.13, 1981 


A-33 


n Nielsen NATIONAL TV AUDIENCE ESTIMATES 


11:00 


DAY SUN. SEPT.6, 


11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 


1981 


2:45 


TOTAL AUDIENCE { 2,120 2,450 1,960 8,310 
(Households (000) & %) 8. в 3.0 2.4 TONES 
KIDS ARE ANIMALS, ISSUES AND DIRECTIONS < ABC SUNDAY AFTERNOON BSBL — 
AB C TV PEOPLE TOO || ANIMALS, ANIMALS ANSWERS (505) OAKLAND VS BALTIMORE 
ias aP аан) (%) KULTISEGMENT РНТСАРЕТРНІА 
AVERAGE AUDIENCE í 1,550 1,710 1,550 2,610 
(Households (000) & $) 1,9 2,1 1.9 2.9 I გაის 3.0» 
SHARE OF AUDIENCE % 9 9 8 9 тж 9 * 
W дус. AUD. BY M HR. % მაო dew» so -tos 27005 [11.9 2s] 9d sel «n 
TOTAL AUDIENCE ( 3,020 7,090 22,980 
E (households (000) 8 %) 3-7 8.7 28.2 
FACE THE NATION CBS NFL FTBL PRE „____–ა–---_-_--_- 
Е C B S TV VARIOUS TEAMS AND TIMES 
MULTI-SEGMENT TELECAST 
AVERAGE AUDIENCE ( 2,360 5,380 12,310 
K (Households (000) & 9) 2.9 6.6 waia 1297 15.2% 15.6* 15.9* 
SHARE OF AUDIENCE % 13 26 45 44 * 48 * 47 * 46 * 
AVG. AUD. BY '4 HR. % ӘРЕҢ ЕЕЕ sr Ба S 13584 ქეშ ER 1105 Саа SEEDS 
1 TOTAL AUDIENCE ( 2,770 4,160 14,830 
(Households (000) 8 %) 3.4 ӘТИ Lan 
MEET THE PRESS NFL '81-NBC PRE — p NFL FOOTBALL GAME I-NBC ——————————— 
VARIOUS TEAMS AND TIMES 
N B C TV MULTI-SEGMENT TELECASTs 
AVERAGE AUDIENCE ( 2,120 3,260 5,620 
(Households (000) & %) 2.6 4.0 6.9 5,4» 6.3* 6.8* 5.9* 
SHARE OF AUDIENCE % 12 16 24 22 * 24 * 25 * 21 * 
AVG. AUD. BY M HR. € 25 |2 3 iso Яо cM c cA nor | 615 азота MES 
TOTAL AUDIENCE ( 2,450 1,390 1,790 1,960 61319 
(Households (000) & 96) '3.0 ШЕТ 2.2 2.4 à 
= Y AFTERNOON 8581. — 
KIDS ARE PEOPLE ANIMALS ISSUES AND ^ COLLEGE FOOTBALL — DIRECTIONS АВС SUNDAYZATTERNOON 
ABC TV TOO II ANIMALS, ANIMALS ANSWERS '81 (SUS) кл 
(0P) (505-00) MULTI-SEGMENT TELECASTv 
AVERAGE AUDIENCE 2,280 980 1,470 1,470 2,690 А 
(Households (000) & %) { 2.8 1.2 1.8 1.8 3.3 6 од 
SHARE OF AUDIENCE Ф 75 5 7 Т 2191 წავა) თმა“ 
W AVG AUD. BY HR % 2) 28 то 13 11919 LL? mn e 3. А : 
DU ннен наан —————————ÀÀ —H——  ÀÀ ura r De  Ó—ÓM JU --_ავ6ვ6ვ6ვ5უ 
Е TOTAL AUDIENCE í 2,530 ү 23,060 
(Households (000) & %) ЗІ; š , 
FACE THE NATION CBS NFL FTBL PRE — ა pos: 
E C B S TV MULTI-SEGMENT TELECAST^ 
AVERAGE AUDIENCE f 1,790 5,540 ЕО" ja ეული 13.2" 
K  ouseholds (000) & %) 1 => D 2s 3E 39 * 39 * 97" 
SHARE ОЕ AU Д EU 3S о ГЕЗ 
AVG. AUD. BY М HR. % 0а 254 წელს 12726 БОЕ ა ვ Per Т 
2 TOTAL AUDIENCE í 3,260 3,750 17,600 
(Households (000) 8 %) о 1 b AME 1-NBC 
MEET THE PRESS NFL '81-NBC PRE  e—————— NFL FOOTBALL G m 
MES 
NBC TV NRI SANSA LI 
2,530 2,930 7,740 4 
AVERAGE AUDIENCE L ი 2 EA pigs 9.3* 10.5* 9.2 
(Households (000) à 96) 3.1 3. 27 25, წ 20. " 30 * 26 * 
SHARE OF AUDIENCE % m 29. е їй | 9 | m9 
AVG. AUD. BY М HR. % 


TV HOUSEHOLDS USING TV МК, 1 
(See Def. 1) WK. 2 


U.S. TV Households: 81,500,000 


32.1] 132.8) 34.0] 33.9 


For explanation of symbols, See page A 


DAY SUN. SEPT.13, 1981 


A-35 


ын Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 


SEPT.6, 


6:15 6:30 


1981 


6:45 


TOTAL AUDIENCE { 4,650 
(Households (000) & %) 


კ__ ABC SUNDAY AFTERNOON BSBL ------------ U.S. AMATEUR GOLF CHAMP, 
ABC TV ыу ხან) КШ рған» 


MULTI-SEGMENT TELECASTx 


AVERAGE AUDIENCE { 2,040 
(Households (000) & %) 3,0» 2.8% 3.8» 2.7* 2.6» 2,5 02,3% 2,5% 2.8» 
SHARE OF AUDIENCE % 8 * 8 * 10 * вх И: D^ 7 * т 
W AVG. AUD. BY M HR. * aa рр | е? “| see go БАЛДЫ I £m ILES 
TOTAL AUDIENCE ( 10,510 
E (Households (000) & %) 12.9 
—s NFL рїї ои —— U.S. OPEN TENNIS SUN. 
E CBS IV MES A es MULTI-SEGMENT, IrLECAST+ 
AVERAGE AUDIENCE { 3,500 
K Households (000) & %) 16.1* 15.8* 4.3 4.3* 4.6* 4.0* 3.8* 3.9* 
SHARE OF AUDIENCE % 45 * 44% 12 12% 13 * 12% 10 * 10 * 
AVG. AUD. BY M HR. % 16,2 16.1 15,7 159 Әә aa Far Faa 9,0 ps fos | 9. 0502 + 3.51. 33! л 
1 TOTAL AUDIENCE { 24,040 
(Households (000) & %) 29.5 
NFL FOOTBALL GAME 1-р NFL FOOTBALL GM 2-NBC — n." 
NBC TV LUE Аоте MLI SSENT Оте 
AVERAGE AUDIENCE { 11,410 
(Households (000) & %) 6.8» 7.8* 14.0 12,2% 13.5» 13.9* 15.4* 16.5* 
SHARE OF AUDIENCE % 23 * 25 * 39 35 * 39 » 41 * 42 * 43 * 
AVG. AUD. BY A HR. % 6.4 71  T.4 8.3 38007 ыу 00957 o W eo Loa НӘ таң ოე ინი [ые 
TOTAL AUDIENCE ( 3,420 je ,010 
(Households (000) 8 %) 4.2 8 
------- Mt. SUNDAY AFTERNOON B88L 9 — SPORTSBEAT — ——— ABC WRLD NEWS 
ABC TV "Sena ა Vash ЫН 
MULTI-SEGMENT TELECAST~ 
AVERAGE AUDIENCE { 2,280 TEN 
(Households (000) & %) 3.6* 3.3* 3.3* 3.4* 2.8 16 
SHARE OF AUDIENCE % 10 = 9* 9» 9 а 7 а. 
W AVG AUD.BY A II. * — 37 36 34 31 aa | იი | s Ese 26 ЕЗІ 6. с 
TOTAL AUDIENCE I 2,450 15,400 
E (Households (000) & %) к ЖЕ; 18.9 Um ecu 
— CBS NFL F M 
CBS TV Memor 
E “ты 
AVERAGE AUDIENCE f 2,050 6,850 N к, 9% თ ტი 
K (Households (000) & X) ( їз te% 3.0 8.4 nu a е a0 2] ж 
SHARE CF AUDIENCE -t PN p 2. ONE uo JE 9893 777 80 (ГӘП 894 ле 
AVG. AUD. BY VK НЕ. % 13.4 13.9 14.4 3.5 (26 | 2 үе. г Е | : і 
2 ТОТА AUDIERUE i E eR 
holds (000) & % Í 
шашы ) NFL FOOTBALL GAME 1-НВС --— H E L FOOTBALL GAME 2 ---------------------- 
АМ5 AND TIMES VARIOUS TEAMS AND TIMES 
N B C TV Maio TELECAST- up an 116027 
(+0ჩ) 
AVERAGE AUDIENCE 10,020 4 => TENER 
(Households (000) & 96) l 9.7* 10.7* 12.3 11.0” р 13:27 2,0% 2.62 
SHARE OF AUDIENCE % 27 * 29 29, ГЕ ІШ [D R 1515 
AVG. AUD. BY # HR % 9.5 9,9 10.6 10.6 i í | 
1V HO 


For explanation oí symbols, See page А 


DAY SUN. SEPT.13, 1981 


^*^ Wielsen NATIONAL TV AUDIENCE ESTIMATES 


WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE | Ava. 

AUD.BY 
HOUSEHOLDS |HOUSEHOLDS SHARE | HR 
(000) % 


DAY WK TIME QUARTER 
NETWORK/PROGRAM # (N.Y.T.) HOUR 


EVENING MONDAY 
ABC NFL MONDAY NIGHT FOOTBALL 2 9.00-12.07АМ 


29,580 36.3|15,810 19.4 35 


i | 
RT 19.2* 37* 1 
1500 15.7% 39* 1 
2 12.07-12.12AM (SUS) 
ABC MON MOVIE FEATURETTE(SUS) 1 10.56-11.00PM 10.45 
NBC NBC NEWS UPDATE-2-MON(SUS) 9.52- 9.53PM 9.45 
EVENING TUESDAY 
NBC NBC NEWS UPDATE-2-TUE(SUS) 1 9.52- 9.53PM 9.45 
EVENING WEDNESDAY 
NBC NBC NEWS UPDATE-2-M-F 1 9.58- 9.59PM 9,45 | 12,880 15.8|12,880 15.8 26 
EVENING. THURSDAY 
ABC NFL FOOTBALL SPECIAL(S) 2 8.30-11.45PM -GRID 32,600 40.0|16,630 20.4 36 
11.00 19.7 
i 18.8* 36*|17.9 
: 15.5 
NBC NBC NEWS UPDATE-2-THU(SUS) 1 9.50- 9.51PM 9.45 
EVENING FRIDAY 
NBC NBC MAJOR LGE.BSBL.-FRL(S) 1 8.11-11.20PM GRID | 17,930 22.0| 7,990 9.8 19 
11.00 8.9 
11.15 8.9* 19*| 8,8 
NBC NBC MAJOR LGE.PRE-FRL(S) 1 8.00- 8.11PM -GRID| 7,820 9.6| 8,070 9.9 22 
NBC NBC NEWS UPDATE-2-FRI(SUS) 2 9.49- 9.50PM 9.45 
EVENING SATURDAY 
ABC АВС МЕМЅВАІЕЕ-ЅАТ. 1 8.58- B.59PM 8.45 | 9,130 11.2| 9,130 11.2 23 11.2 
АВС АВС SPORTSBRIEF-SAT 2 8.58- 8.59PM 8.45 9,540 11.7| 9,540 11.7 22 |11,7 
ABC NCAA FOOTBALL SPECIAL(S) 1 9.00-11.50PM GRID | 18,420 22.6| 8,970 11.0 22 
11.45 10.4% 23*| 9.2 
ABC АВС NEWSBRIEF-SAT. 9.58- 9.59PM 9.45 12,960 15.9|12,960 15.9 29 |15.9 
CBS NEWSBREAK SAT. 1 8.58- 8.59PM  8.45| 8,720 10.7| 8,720 10.7 21 |10.7 
NBC NBC NEWS UPDATE-SAT. 8.58- 8.59PM 8.45 | 9,860 12.1| 9,860 12.1 24 |1211 11,170 13.7|11,170 13.7 26 |13.7 
МӘС NBC NEWS UPDATE-2 -SAT(SUS) 1 9.51- 9.52PM 9.45 
NBC NBC NEWS UPDATE-2-SAT. 2 9.58- 9.59PM 9.45 10,840 13.3|10,840 13.3 24 |13.3 
EVENING SUNDAY 
АВС ABC SPORTSBRIEF -SUN 2 7.58- 7.59РМ 7.45 7,340 9.0| 7,340 9.0 17 | 9.0 
ABC ABC NEWSBRIEF-SUN. 1 8.58- 8.59РМ 8.45 | 8,970 11.0| 8,970 11.0 20 111.0 
2 9.55- 9.57PM 9.45 12,630 15.5|12,550 15.4 25 |15.4 
2 8.00-11.03PM -GRID 34,230 42.0|18,170 22.3 37 


CBS 33RD ANNUAL EMMY AWARDS(S) 
CONT'D 


А-39 U.S. TV HOUSEHOLDS: 81,500,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


^4  Wie/sen NATIONAL TV AUDIENCE ESTIMATES 


DAY WK TIME QUARTER 
NETWORK/PROGRAM * (М.Ү.Т.) HOUR 


HOUSEHOLDS 
(000) % 


EVENING SUNDAY-CONT'D 
CBS 33RD ANNUAL EMMY ANARDS(S)-CONT'D 


CBS NEWSBREAK-SUN. 


NBC NFL FOOTBALL GAME 2-NBC 


N = V= 
>>» (ос 


24,040 29.5|11,410 


24,860 30.5|10,020 


NBC DISNEY'S WONDERFUL WORLD .06- 8.06PM -GRID 


14,100 
.29- 8.29PM -GRID 


№ = 
MA 


18,170 22 


NBC CHIPS 8.06- 9.06PM -GRID 


15,320 
.29PM -GRID 


18.8 |10, 760 


№ ~ 
о 
№ 
© 
1 
დ 


18,500 22 


NBC NBC NEWS UPDATE-SUN. 9.05- 9.06PM 9.00 
9.27- 9.28PM 9.15 
10.14-10.15РМ 10.00 


10.00-10.01PM 10.00 


12,230 15.0|12,230 


NBC NBC NEWS UPDATE-2-SUN(SUS) “с. 


NBC NBC NEWS UPDATE-2-SUN. 


№ тоюн 


12,310 


15.1|12,310 


EVENING MONDAY-FRIDAY 
ABC ABC NEHSBRIEF -M-F > 8.45 | 12,390 15.2|11,650 14.3 25 |13.0|М-Е 13,280 16.3|13,280 16.3 27 |17.2|М-Ғ 
9.45 16.4 |TU-TH 14.5 |ТШЫҒ 
10.15 20.8 THU. 
АВС АВС NEMS:NIGHTLINE 1 11.30-12.00MD 11.30) 5,930 8.5| 5,790 7.1 21 | 7.6|М-Ғ 
1.45 6.6 |M-F 
ABC ABC NEWS:NIGHTLINE-T-F 2 11.30-12.00MD 11.30 6,680 8.2| 5,300 6.5 19 | 7.2|TUWF 
11.45 5.8 |TUWE 
ABC ABC NEWS:NIGHTL INE -THU(B) 2 12.14-12.44AM 12.00 5,220 6.4| 3,990 4.9 22 | 6.7|IHU. 
12.15 5.6 IV. 
12.30 4.1|THU. 
ABC CHARLIE'S ANGELS-12.00 1 12.00- 1.08AM 12.00] 5,460 6.7| 3,260 4.0 18 | 4.T|THU. 
12.15 4.3* 16*| 4.0|THU. 
12.30 4.0 |THU. 
12.45 4.0* 20*| 4.1|THU. 
1.00 3.2 |THU. 
ABC FANTASY ISLAND-12.00 l 12.00- 1.09АМ 12.00 | 4,160 5.1| 2,690 3.3 15 | 3.5|MON 
2 12.00- 1.08AM 12.00 3,910 4.8| 2,450 3.0 15 | 3.5|TUE 
2.15 3.4* 13*| 3.2 MON. 3.3* 14*| 3.0 TUE. 
2.30 3.3 |MON. 2.9 |TUE 
2.45 3.4* 17%) 3.4 |MON 2.9* 17*| 2.9 TUE 
1.00 2.9 |МОМ 2.T|TUE 
ABC FRIDAYS 1 12.00- 1.ПАМ 12.00 | 7,740 9.5| 4,100 5.4 22 | 6.6|FRI 
2 12.00- 1.12АМ 12.00 5,130 6.3| 3,100 3.8 15 | 4.4 |FRI. 
12.15 6.3* 23*| 6.0 |FRI. 4.3* 15* | 4.3|FRI 
12.30 5.2 FRI. 4.0 JERI 
CONT'D 


A Jl US. IV HOUSEHOLDS: 81,500 000 FOR EXPLANATION OF SYMBOLS, SEE PAGE А. * HALF HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER HOURS) 


= par РИСРРЧИШРАЩШИНИНИННННИН И ЦИННННННННННЦЦВННННННННЦЦННННННЫ —VV — _=.= ”·:·:·”!)”:)·""." ' '” АА 


А-42 : 
^ Wielsen NATIONAL TV AUDIENCE ESTIMATES 
= — REG OTHER PROGRAMS 
- WEEK 2 
TOTAL AUDIENCE | AVERA ы 
DAY WK TIME QUARTER ICE | AVERAGE AUDIENCE AUS | TELE- | | TOTAL AUDIENCE | AVERAGE AUDIENCE. | ave. | rrr. 
MERTZ ROGRAM # (NYT) HOUR | «09810005 |HOUSEHOLDS SHARE H CAST || nousenoros (nousenoros stet he | CAST 
EVENING MONDAY-FRIDAY-CONTD — qm) x | იი x xx оиз (00 %| (90) ж ж | % | PAYS 
ABC FRIDAYS-CONTO | 
10:00 ыт s. 3.6* 15*| 3.3|FRI 
ABC LOVE BOAT-12.00 1 12.00 қ MES iL | | | 
; .00- 1.08АМ 12.00} 5 2.8 |FRI. 
J ძი ევი о ,460 6.7| 3,590 4.4 20 | 4.7|WED, 
12715 ... 5,050 6.2| 3,340 4.1 20 | 4.6|мер. 
12.30 | # 4.3* 18*| 4:0|HED. 
12.45 4.4* 23% 2 ЖЕ 4.1|WED. 
1:00 : | ; 4.0% 21*| 4.0 |HED. 
ABC TUESDAY MOVIE -АЕЕК-Р 5 ме: і 
md 1 12.00- L.14AM 12.00] 4,080 5.0) 2,530 3.1 14 | 3.3|TuE. "pe 
12:30 3:2 12% 2 TUE. 
қ .9|TUE. 
да 3.0% 15*| 3.0|TUE. 
АВС ABC NEHS:NIGHTLINE -MON 2 12.43- 1.13AM 12.30 i e 
12.45 3,180 3.9| 2,850 3.5 21 | 3.8|MON. 
I 1.00 3. 7 MON: 
АВС CHARLIE'S ANGELS-12.00 2 12.44- 1.52АМ 12.30 3:2 ии 
19:25 2,610 3.2| 1,630 2.0 14 | 3.0|THU. 
1.00 2.4|THU. 
1.15 2.2| THU. 
2.1* 15*| 2:0|THU. 
1.30 1.6 |THU. 
1.45 1.5* 15*| 1.4 |THU. 
ABC TUESDAY MOVIE-MWEEK-PART 2 1 1.11- 1.28AM 1.00] 2,530 3.1| 2,360 2.9 21 | 3.0|TUE. 
1.15 2:9|TUE. 
1 1.28- 2.12AM (SUS) 
CBS NEWSBREAK-M-F 2 > 8.15 9,860 12.1|10,110 12.4 22 | 9.2|M-F 
1 > 8.45 | 10,270 12.6|10,270 12.6 22 |12.6|M-F 12.7 |MTUTHF 
CBS CBS NENS 5РЕС. ВРТ. MON(SUS) 1 11.30-12.004D 11.30 MON. 
CBS US OPEN HIGHLIGHTS-TNS FR(S) 1 11.30-12.00«D 11.30 5,790 7.1| 4,560 5.6 16 | 6.5|FRI. 
11.45 4.6|FRL. 
CBS US OPEN HIGHLIGHTS-TNS TH(S) 1 11.30-12.00«0 11.30) 5,710 7.0| 4,320 5.3 16 | 6.1|THU. 
11:45 4.5 I9ს. 
CBS US OPEN HIGHLIGHTS-TNS TU(S) 1 11.30-12.00«0 11.30) 5,540 6.8| 4,560 5.6 16 | 6.4|TUE. 
11.45 4:T|TUE. 
CBS US OPEN HIGHLIGHTS-TNS МЕ(5) 1 11.30-12.00MD 11.30| 4,650 5.7| 3,670 4.5 13 | 5.2|MED. 
11.45 3.9 60. 
CBS US ОРМ HILITES-TEN-FRL(S) 2 11.30-12.00М0 11.30 6,280 7.7| 5,130 6.3 18 | 6.9|FRI. 
11.45 5.6 |FRI. 
CBS US ОРМ HILITES-TEN-MON.S) ? 11.30-12.00MD 11.30 5,950 7.3| 4,560 5.6 16 | 6.2|NON. 
11.45 5.0 MON. 
CBS US OPN HILITES- TEN- THUS) 2 11.30-12.00MD 11.30 4,560 5.6| 3,830 4.7 14 | 4.8|THU. 
11.45 4.T|THU. 
CBS US ОРМ HILITES- TEN-TUE.(S) 2 11.30-12.00MD 11.30 4,080 5.0| 3,590 4.4 13 | 4.T|TUE. 
11.45 4.2 |TUE. 
CBS US OPN HILITES-TEN-HED(S) 2 11.30-12.00М0 11.30 6,110 7.5| 5,130 6.3 19 | 6.6|WED. 
CONT'D 


А-43 U.S. TV HOUSEHOLDS: 81,500,000 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


A-44 


Nielsen 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY-FRIDAY-CONT'D 
CBS US ОРМ HILITES-TEN-WED(S)-CONT'D 


CBS CBS NEWS SPEC. RPT. TUE(SUS) 
CBS LATE MOVIE I 


CBS LATE MOVIE II 


NBC NBC NEWS UPDATE-M-F 


NBC NBC NEWS UPDATE-2-M-F 
NBC TONIGHT SHOW 


NBC SCTV NETWORK/90 


NBC TOMORROW COAST TO COAST-1 


NBC SCTV NETWORK/90 


NBC TOMORROW COAST TO COAST-2 


CONT 'D 


А-45 U.S. TV HOUSEHOLDS: 81,500,000 


VI TIME 
# (NYT) 


2 12,00-12.30АМ 


> 


VARIOUS TIMES 


> 


VARIOUS TIMES 
i > 
2 8.58- 8.59РМ 


2 12.30- 1.57АМ 


12.30- 1.00AM 


1 12.52- 2.22AM 


QUARTER 


HOUR 


1.30 
(SUS) 


2:15 
(505) 


8.00 
8.45 


12: 


12. 


4,890 6.0 


2,930 3.6 


10,350 12.7 


10,110 12.4| 6,190 7. 
9 


л o 


3,670 4.5| 2,930 3. 


5,050 6.2| 2,450 


2,530 3.1| 1,870 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


10,350 12. 


zt 
up 


22 


26 
21% 


25* 
23% 


18 


19 
18* 
21X 


20* 
18 
17% 


1. 9 ж 


12. 


gn o - O0 о 
UT CO O ш о -J 


HUNP ооо NO OCO ლ co I 
OONN юс O сон лм ოლ 


5,050 6.2| 3,340 


2,930 3.6| 2,450 


.l 20 


19* 
21* 
15% 


.0 25 


PO PO CO 4S ьт 


к. PON Q) C CO 


10,430 12.8 


12,710 15.6 


9,780 12.0| 5,870 


5,300 6.5| 2,450 


3,180 3.9| 2,690 


2,290 2.8! 1,630 


10,430 12. 


12,710 15. 
7. 
8 


6. 


о то 


- 


о 
.4* 


8 22 


6 25 


2 24 
24* 


25* 


15 
15* 
15* 


15% 
3 18 


17 
19% 


26% 15% 


= 
no 
со 


ONG N 
оо-чо о 


ш оо кото лә лә UWD 
осо н თადი 
п 
2 


= = го го 

თათ 
= 
i 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


#-46 


_Mielsen NATIONAL TV AUDIENCE ESTIMATES 


DAY 


NETWORK/PROGRAM # 


EVENING MONDAY-FRIDAY-CONT'D 
NBC TOMORROW COAST TO COAST-2-CONTD 


DAY MONDAY-FRIDAY 


ABC GOOD MORN,AMER-MON- 730(B) 2 
ABC GOOD MORN,AMER-MON-830-(B 2 
ABC THREE'S COM. DAY-MON(B) 2 


ABC FAMILY FEUD-MON(B) 2 
ABC RYAN'S HOPE-MON(B) 2 
АВС FYI-12.58(SUS) 

ABC ALL MY CHILDREN-MON(B) 2 
ABC ABC DAY NEHSBRIEF -MON(B) 2 
ABC ABC DAYTIME NELSBRIEF-M-F 

ABC ONE LIFE TO LIVE-MON(B) 2 
АВС FYI-2.58(SUS) 

ABC GENERAL HOSPITAL -MON(B) 2 
ABC FY[-3.58(SUS) 

CBS SUMMER SEMESTER(SUS) 

CBS SUMMER SEMESTER-MWF(SUS) 

CBS JEFFERSONS MON(B) 2 
CBS MAGAZINE(S) 1 
CBS ALICE-MON(B) 2 
CBS PRICE IS RIGHT 1-MON(B) 2 


А-АТ U.S. TV HOUSEHOLDS: 81,500,000 


WK 


TIME 
(N.Y.T) 


VARIOUS TIMES 


7.30- 8.00AM 
8.30- 9.00АМ 


11.00-12.00NN 


12.00-12.30PM 
12.30- 1.00PM 


12.58-12.59PM 
1.00- 2.00PM 


1.57- 1.59PM 
.57- 1.59PM 
2.00- 3.00PM 


= 


2.58- 2.59PM 
3.00- 4.00PM 


3.58- 3.59PM 
6.30- 7.00АМ 
6.30- 7.00AM 
0 


10.00-10, ЗОАМ 


10.00-11. 00AM 


10.30-11.00АМ 


11.00-11. 30AM 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


QUARTER 
HOUR 


(SUS) 


. 7.30 
7.45 
8.30 
8.45 

11.00 

11.15 

11.30 

11.45 

12.00 

12.15 


12.30 
12.45 


12.45 


1.00 
1.15 
1.30 


1.45 
1.45 
1.45 


2.00 
2.15 
2.30 
2.45 


2.45 


3.00 
3.15 
3.30 
3.45 


3.45 
6.30 
6.30 


10.00 
10.15 


10.00 
10,15 
10.30 
10.45 


10.30 
10.45 
11.00 
11.15 


WEEK I _ 


TOTAL AUDIENCE| AVERAGE AUDIENCE | AVG. 
AUD.BY 
HOUSEHOLDS SHARE | ⁄4 HR 


HOUSEHOLDS 


(000) % (000) % % 


% 


WEEK 2 


TELE- 
CAST 
DAYS 


8,070 9.9| 7,740 9,5 34 


4,730 5.8| 2,690 


9. 


CO CO CO CO 
S Qno 


5 


M-F 


TOTAL AUDIENCE | AVE 


RAGE AUDIENCE. | 


HOUSEHOLDS 


HOUSEHOLDS SHARE 


(000) 


% 


(000) ж 


% 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


თო თო და თ PW ho № 
— Uo wuwooo 1 


NNO 


- - — — ––=6'"“” чш е 


^*9  Mielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE 


DAY WK TIME QUARTER 
NETWORK/PROGRAM # (М.Ү.Т.) HOUR 


DAY MONDAY-FRIDAY-CONT'D 
CBS PRICE IS RIGHT 2-MON(B) 2 11.30-12.00NN 11.30 


11.45 
CBS NEMSBREAK-11.57 11.57-11.59AM 11.45 


CBS US OPN TENNIS-MON(S) ? 12.30- 6.00PM 12.30 


HOUSEHOLDS 
(00) 96 


HOUSEHOLDS |HOUSEHOLDS SHARE | HR 
(000) 36 (000) % % 


5,950 7.3) 4,890 6.0 


4,560 5.6) 4,480 5.5 24 4,320 5.3| 4,160 5.1 


13,690 16.8| 3,670 4.5 


I^ 


>> о шо о о Лоло ло лон ны ы 

8 : 

5 
აავასა აია აათათიანიათ თ Ou 


4. 
4. 
5. 
4. 
4. 
4. 
4. 
4. 


.9* 10% 


.0* 11% 
0 14 
13* 


CBS US OPN TENNIS-FRI(S) 2 3.00- 5.32РМ „00 8,970 11.0| 3,260 


ї* 11% 
8* 14» 
.8* 16* 


- 
л 

m > oc I... ш 
- 
ж 


255 17» 


«n ьлоль Бо Аю ло д ш Бр Бо 
თ OO шр о აი ა u n чоло о 
т 
= 


M-F 4,730 5.8| 4,560 5.6 20 


14%) 


4,890 6.0 20 
2,360 2.9 11 


| CBS NEWSBREAK-3.57 3.57- 8§59LM 
| CBS AFTERNOON PLAYHOUSE -FRI.(S) 1 4.00- 4.30PM 


.45 2,130 6. 
00 3,100 3. 


со 


CBS AFTERNOON PLAYHOUSE -MON.(S) 1 4.00- 4.30PM „00 4,080 5.0) 3,180 3.9 13 


CBS AFTERNOON PLAYHOUSE -THU.(S) 1 4.00- 4.30PM „00 3,340 4.1| 2,450 3.0 11 


CBS AFTERNOON PLAYHOUSE -TUE.(S) 1 4.00- 4.30PM .00 4,400 5.4| 3,420 4.2 14 


ww De ош wu nono ОО 
wN ew оҥ оо ооо 
= 
= 
= 


CBS AFTERNOON PLAYHOUSE -WED.(S) 1 4,00- 4.30PM .00 3,260 4.0| 2,850 3.5 1? 


ის ізі აც იაც ციე 43... о OOO D S ES TL COS шос ANAA 
ш 
о 


CBS CHILDRENS MYSTERY THEATER(S) 2 4.30- 5.30PM 30 5,130 6.3| 3,590 4.4 13 | 4.5[TUE. 


CONT'D 


А-49 U.S. TV HOUSEHOLDS: 81,500,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


NENNEN ММ———— — 


^50 Wielsen NATIONAL TV AUDIENCE ESTIMATES — — 
_ WEEK I 


OTHER PROGRAMS 


w— _ _ WEEK 2 а 28 
TOTAL AUDIENCE | AVERAGE AUDIENCE po TELE- | | TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG. | TELE- 
DAY WK TIME QUARTER UDBY| ული o © [aub BY 
HOUSEHOLDS |HOUSEHOLDS SHARE|" HR | ==>- HOUSEHOLDS | ноу w ug | CAST 
NETWORK/PROGRAM SEHOLDS SHARE 
/ * (N.Y.T.) HOUR (000) % (000) % % | | DAYS (000) % | 09) % % y | DAYS 
DAY MONDAY -FRIDAY-CONTD | 
CBS CHILDRENS MYSTERY THEATER(S)-CONT'D 
4.45 
4.4* 14*| 4.3|TUE. 
იი. 4.5|TUE. 
გ 4.3* 13*| 4.1|ТЦЕ. 
DAY SATURDAY 


ABC SCHOOLHOUSE ROCK -8.26AHM B.26- 8.29AM 8.15 3,260 4.0 


8.26- 8.30AM 8.15 
10.26-10.29AM 10.15 7,660 9.4 
10.55-10.59АМ 10.45 
.56-10.59АМ 10.45 7,580 9.3 
11.26-11.29АМ 11.15 
11.55-11.59AM 11.45 4,480 5.5 
11.55-11.59АМ 11.45 
3.00- 3.17РМ GRID 


3,100 3.8 36 | 3.8 


АВС SCHOOLHOUSE ROCK- 10.26AM 
АВС SCHOOLHOUSE ROCK-10.55AM 
ABC SCHOOLHOUSE ROCK-10.56AM 
ABC DEAR ALEX & ANNIE-11.26AM 
АВС DEAR ALEX & ANNIE-11.55AM 
ABC SCHOOLHOUSE ROCK-11.56AM 
ABC NCAA FOOTBALL PRE GAME 


7,170 8.8 39 | 8.8 
1,110 8.8 39 | 8.8 
3,830 4.7 21 | 4.7 


3,830 4.7| 3,670 4,5 19 | 4,5 
5,380 6.6) 4,810 5.9 20 


һә № ке n5 Ln n == № 
= 
ლ 


თ 
№ 


АВС NCAA FOOTBALL POST GAME 2 6.51- 7.00РМ 6.45 6,600 8.1| 5,220 6.4 17 | 6.4 
CBS SUMMER SEMESTER-SAT(SUS) 6.30- 7.00АМ 6.30 

CBS IM THE NEWS- 8.26АМ 8.26- 8.29АМ 8.15 2,610 3.2] 2,200 2.7 23 | 2.7 3,340 4.1| 2,770 3.4 24 | 3.4 
CBS IN THE NENS- 8.56AM 8.56- 8.59АМ 8.45 3,260 4,0) 3,100 3.8 23 „8 3,260 4.0) 2,930 3.6 19 | 3.6 
CBS IN THE NEWS- 9.26AM 9.26- 9.29АМ 9.15 4,650 5.7| 4,400 5.4 27 | 5.4 5,710 7.0| 5,460 6.7 29 | 6.7 
CBS ІМ THE NENS- 9:56АМ 2 9.56- 9.59АМ 9.45 6,110 7.5| 5,870 7.2 32 | 7.2 
CBS IN THE NEWS-10.26AM 1 10.26-10.29АМ 10.15 3,260 4,0) 3,020 3.7 16 | 3.7 

CBS ІМ THE NEWS-10.56AM 10.56-10.59АМ 10.45 3,830 4,7) 3,340 4.1 18 | 4.1 5,790 7.1| 5,460 6.7 28 sf 
CBS IN THE NEV/S-11.26AM 11.26-11.29АМ 11.15 4,400 5.4| 4,080 5.0 :1 | 5.0 6,440 7. 5,710 7.0 29 | 7.0 
CBS IN THE NEWS-11.56AM 11.56-11.59AM 11.45 5,220 6.4| 4,480 5.5 23 | 5.5 5,220 6.4| 4,650 5.7 23 | 5.7 
CBS IN THE NEWS-12.26PM 1 12.26-12.29PM 12.15 3,260 4.0) 3,100 3.8 16 | 3.8 

CBS IN THE NENS-12.56PM 1 12.56-12.59РМ 12.45 4,080 5.0) 3,420 4.2 17 | 4.2 

NBC ASK NBC NEWS-8:28AM 2 8.28- 8.30АМ 8.15 2,930 3.6| 2,850 3.5 28 | 3.5 
NBC TIME OUT-8:28AM 1 8.28- 8.300M 8.15 1,390 1.7| 1,390 1.7 16 | 1.7 

NBC ASK NBC МЕМ5-8:58АМ 1 8.58- 9.00АМ 8.45 3,020 3.7| 2,770 3.4 22 | 3.4 

NBC ASK NBC МЕМ5-09:28АМ 2 9.28- 9.30AM 9.15 5,950 7.3| 5,790 7.1 30 | 7.1 
NBC TIME OUT-9:28AM 1 9.28- 9.10 9.15 3,420 4.2| 3,340 4.1 21 #I 

NBC ASK NBC NEWS-9:58AM 1 9.58-10.00АМ 9.45 3,260 4.0) 3,020 3.7 17 | 3.7 

NBC ASK NBC NEWS-10:28AM ? 10.28-10.30AM 10.15 4,810 5.9| 4,480 5.5 23 | 5.5 
NBC TIME OUT-10:28AM 1 10.28-10.30AM 10.15 3,100 3.8! 3,020 3.7 17 | 3.7 

NBC ASK NBC NEWS-10:58AM 1 10.58-11.00AM 10.45 3,260 4.0| 3,100 3.8 17 | 3.8 

NBC ASK NBC NEHWS-11:28AM 2 11.28-11.30АМ 11.15 4,320 5,3) 4,160 5.1 22 | 5.1 
NBC TIME OUT-11:28AM 1 11.28-11.30АМ 11.15 3,990 4.9) 3,910 4,8 20 | 4.8 

NBC ASK NBC NENS-11:58AM 1 11.58-12.00NN 11.45 3,910 4.8| 3,830 4.7 20 | 4.7 

NBC ASK NBC NEWS 12:28PM 2 12,28-12,30PM 12.15 4,160 5.1| 4,080 5.0 20 | 5.0 


А-51 U.S. TV HOUSEHOLDS: 81,500,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


^* Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE 


DAY 
NETWORK/PROGRAM 


TIME 
(N.Y.T.) 


QUARTER 


HOUSEH 
HOUR | 2829 HOUSEHOLDS |HOUSEHOLDS SHARE |% HR 


(000) % % 


DAY SATURDAY-CONT'D 

NBC TIME OUT-12:28PM 1 12. 

NBC NBC MAJOR LEAGUE PRE GAME 2 

NBC NBC MAJOR LEAGUE GAME H 11,170 13.7 
4.45 
5.00 

DAY SUNDAY 

ABC KIDS ARE PEOPLE TOO I 1 10.30-11.05AM -GRID 1,790 2.2 


ABC DEAR ALEX & ANNIE-11.25AM 
ABC DEAR ALEX & ANNIE-11.26AM 
ABC ANIMALS-ROCK(SUS) 

ABC SCHOOLHOUSE ROCK-11.55AM 


11.25-11.29AM 11.15 
11.26-11.29AM 11.15 
11.55-11.59AM 11.45 
.55-11.59AM 11.45 


1,190 2.2 


2,200 2.7 


სს = то == о 
= 
Fa 


ABC ABC SUNDAY AFTERNOON BSBL 2.00- 5.08PM -GRID 8,310 10.2 
2.00- 5.14PM -GRID 8,310 10.2 
2.00- 5.14PM GRID 8,310 10.2 
5.00 
5.15 


5.30 1,9 
CBS IN THE NEWS-8.26AM-SUN(SUS) 8.26- 8.29AM 8.15 
CBS ІМ THE NEWS-8.56AM-SUN(SUS) 8.56- 8.59AM 8.45 
CBS CBS MFL FTBL GM 1 1.00- 4.13PM >GRID 22,980 28.2|12,310 15.1 45 
2 1.00- 4.10PM  »GRID 23,060 28.3|10,680 13.1 38 
3.45 14.6* 39*]|14.6 
4.00 11.4 10.5 
4.15 6.8 4.0 
CBS CBS NFL FTBL POST 2 3.58- 4.10PM GRID 2,450 3.0| 2,450 3.0 8 T 
4.00 Я 
CBS CBS NFL FTBL POST САМЕ(505) 1 3.55- 4.14PM 3.45 
NBC NFL FOOTBALL GAME 1-МВС 1 1.00- 4.19РМ -GRID 14,830 18.2| 5,620 6.9 24 8-1 
4.00 Я 
4.15 8.6* 26*| 8.0 
4.30 << 


A-53 U.S. TV HOUSEHOLDS: 81,500,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


